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IMF sounds alarm on 
Lesotho’s economic woes

Lesotho’s economy faces significant chal-
lenges, including high unemployment, wide-
spread poverty, and sluggish growth, accord-
ing to the International Monetary Fund (IMF).

In a statement released this week, the IMF 
highlighted additional risks such as global 
economic shocks, extreme weather events, 
fluctuating commodity prices, and uncertain 
revenue from the Southern African Customs 
Union (SACU).

“Against this backdrop, the IMF Direc-
tors welcomed Lesotho’s commitment to 
strengthening policy frameworks, supported 
by the Fund’s capacity development as need-
ed,” the statement said.

This followed the IMF Executive Board’s 
conclusion of its annual Article IV consul-
tation with Lesotho, a process that involves 
assessing the country’s economic health and 

policy measures.
During the consultation, the IMF empha-

sised the need for fiscal prudence to safe-
guard Lesotho’s foreign exchange reserves, 
sustain the currency peg to the South African 
Rand, and preserve debt sustainability.

“Containing the public wage bill, improving 
spending efficiency, and prioritising social 
programs for the most vulnerable remain 
critical,” the IMF stressed.

The IMF also advised Lesotho to leverage 
its increased water royalties by establishing a 
well-governed savings framework, anchored 
by a credible fiscal rule, to build financial 
buffers and support long-term development 
goals.

In addition, the IMF called for strengthened 
public financial management (PFM). This in-
cludes the passage of PFM-related legislation, 
better budget processes, and improved inter-
nal controls and financial reporting.

The Directors highlighted the importance 
of enhancing public investment efficiency 
through a prioritized capital project pipeline 
and improved project management capacity.

Monetary policy, the IMF advised, should 
focus on maintaining price stability and 
safeguarding the currency peg. While infla-
tion has slowed, the IMF urged authorities 
to monitor price trends closely and remain 
ready to adjust monetary policy if inflation-
ary pressures resurface.

On financial sector stability, the IMF noted 
that while Lesotho’s financial sector remains 
stable, continued monitoring of risks, par-
ticularly from the nonbank financial sector, is 
necessary.

The Directors recommended updating the 
national financial inclusion strategy to im-
prove financial intermediation and support 
private sector growth.

The IMF further encouraged structural re-
forms aimed at catalysing inclusive, job-rich 
growth by improving the business environ-
ment, strengthening governance, and reduc-
ing corruption risks.

“We applaud the authorities’ commitment 
to improving data quality and timeliness to 
support informed policymaking,” the state-
ment added.

Lesotho’s economic growth picked up 
modestly to 2.2 percent for the 12 months 
ending in March 2024, up from 1.6 percent 
the previous year. This was largely driven by 
accelerated construction under the Lesotho 
Highlands Water Project (LHWP).

However, the IMF noted that unemploy-
ment remains high, and exports from the dia-
mond and textile sectors have been sluggish. 
Additionally, the country faces food-security 
concerns following an exceptionally dry sea-

Principal Rantuba High School ‘Maletsatsi 
Marumo .

Stephen Ramollo

son.
Inflation rose to 6.5 percent in June 2024, 

up from 4.5 percent a year earlier, although it 
has eased from a peak of 8.2 percent in Janu-
ary 2024. The IMF attributed the increase to 
external factors that are expected to fade over 
time.

The fiscal situation has improved, with Le-
sotho posting a fiscal surplus of 6.1 percent 
of GDP for the fiscal year ending March 2024. 
Higher-than-expected SACU transfers (10.4 
percent of GDP) were used to reduce arrears 
and rebuild central bank deposits, rather 
than increasing the public wage bill as had 
been done in the past.

The Central Bank of Lesotho (CBL) main-
tained its policy rate at 7.75 percent, in line 
with South Africa’s rates, to support the Loti’s 
peg to the Rand. Private sector credit growth 
increased to 12.5 percent in FY2023/24, 
driven largely by construction, while nonper-
forming loans decreased to 3.8 percent of to-
tal loans by the fourth quarter of 2023.

Looking ahead, the IMF projects economic 
growth to peak at 2.7 percent in FY2024/25, 
with inflation expected to ease gradually. An-
other year of elevated SACU transfers will 
bolster fiscal and external balances, but these 
transfers are expected to decrease signifi-
cantly starting in FY2025/26.

The IMF noted that higher water royalties 
will help offset the shortfall, and the fiscal 
balance is projected to remain in surplus over 
the medium term.

“The authorities are encouraged to con-
tinue their prudent fiscal approach, ensuring 
that additional revenues are saved wisely and 
spent strategically, while pushing forward 
with reforms to support private sector-led 
growth,” the IMF said.

Ntsoaki Motaung

… It highlights high unemployment, widespread poverty, and stagnant growth

The Ministry of Education has expressed con-
cern that many secondary and high school 
learners benefiting from government educa-
tion grants seem indifferent to their educa-
tional duties. 

Since the government covers the cost, 
these students and their families do not value 
the opportunity to stay in school.

Leribe District Education Inspector, 
Setenane Phakoana reported that many stu-
dents who receive funding often show little 
interest in their studies, perform poorly, and 
ultimately drop out. 

“While the government’s initiative to keep 
these children in school is commendable, it 
is disheartening to see some individuals fail 
to appreciate this effort. Some parents even 
indirectly discourage their children from pur-
suing their education,” Phakoana said. 

He emphasised that parents must motivate 
their children to attend school.

Phakoana’s comments emerged during a 

‘Uninspired’ high school 
sponsees worry authorities

media tour in Leribe District, where the Min-
istry of Gender, Youth, and Social Develop-
ment (MGYSD) reviewed the administration 
of grants under the Basic Education Strength-
ening Program (BESP). 

Funded by the World Bank and led by the 
Ministry of Education and Training (MoET), 
BESP aims to ensure that all children under 

18 stay in school, aligning with Sustainable 
Development Goal 4, which focuses on uni-
versal access to quality education.

As part of the program, students in grades 
8 and 9 who already receive government 
grants through the Child Grants Programme 
(GCP) are given a one-time uniform supple-
ment of M1500 to encourage them to remain 

in school. The second phase of this initiative 
also extends uniform support to learners re-
ceiving government aid for school fees.

Phakoana urged parents, especially those 
from impoverished backgrounds, to embrace 
the government’s efforts as an opportunity to 
improve their children’s future through edu-
cation.

Principal ‘Maletsatsi Marumo of Rantuba 
High School echoed these concerns. She not-
ed that, among the 55 students at her school 
who receive government assistance, only a 
few are genuinely committed to their educa-
tion. 

“Many recipients of government grants 
seem indifferent to their schooling, as if they 
do not care because the funding does not 
come from their own families,” Marumo told 
this publication during the ministry’s recent 
visit to her school.

Marumo acknowledged the government’s 
efforts to make education accessible to all 
children, regardless of their family back-
ground, and expressed gratitude to the min-
istry for their support.

The uniform funds are part of BESP’s first 
component, which also includes forming and 
expanding youth and Math and Science clubs. 
The project, set to conclude in 2025, initially 
targeted around 9,000 learners but may be 
extended.
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The Lesotho Highlands Water Project tunnel system and ‘Muela Hydropower Station will be 
shut down from OCTOBER 2024, TO MARCH 2025 for essential maintenance operations. 
During this time, water transfer in the tunnels will stop, and the station will not generate 
electricity.
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Lehlohonolo Motsoari 

Lesotho faces drought risk

Female cop recounts 
vicious attack by motorist

Lesotho is bracing for yet another sea-
son of unpredictable weather as fore-
casts predict below-normal rainfall 
and above-average temperatures for 
large parts of the country from October 
2024 to March 2025.

According to a press statement by 
the Lesotho Meteorological Services 
(LMS) on Wednesday, reviewing the 
October 2023 to June 2024 season, the 
previous period was marked by incon-
sistent rainfall patterns and extreme 
weather, with severe implications for 
the environment, agriculture, and rural 
communities.

The 2023/2024 rainy season be-
gan in mid-October, with October to 
December bringing mostly normal to 
above-normal rainfall.

However, a signi�icant drop in rain-
fall was recorded during the main rain-
fall period from December to February, 
a critical time for agriculture.

“High temperatures were observed 
during the �irst week of October and to-
wards the end of November,” Minister 
of Environment and Forestry, Letsema 
Adontši the statement noted.

The situation worsened from Janu-
ary to March 2024, with “relatively dry 
conditions” and scorching heat, par-
ticularly in February and March.

Looking ahead, the weather outlook 
for the upcoming months paints a 
bleak picture.

The majority of the country is expect-
ed to experience below-normal rainfall 
from October to December 2024, with 
only the southwestern and extreme 
northern regions forecast to receive 
normal to above-normal rainfall during 
this period.

Despite the poor start to the rainy 
season, predictions for November 
2024 to January 2025 indicate “above 
normal rainfall conditions” across 
much of the country.

However, the overall trend points 

Lesotho Funeral Services (LFS) has em-
barked on a customer data validation exer-
cise in a bid to combat an emerging scam 
from rival funeral parlours.

Addressing journalists this week, LFS 
said the move, which began in August this 
year, was intended to help maintain accu-
rate and up-to-date customer records, to 
enable the automation of support process-
es to improve customer service.

To facilitate the validation process, LFS’s 
General Manager of Marketing and Sales, 
Moeketsi Pakisi urged all LFS clients to veri-
fy their personal information by visiting the 
nearest LFS branch or using the company's 
WhatsApp line before the end of October.

“We urge customers to visit the nearest 
LFS branches with their National Identity 
Document (ID) in case a client is the main 
member, Identity Documents of their de-
pendents, Birth Certi�icates of minors 
where dependents are children below 18 
years, policy number, and cellphone num-
ber,” Pakisi said.

“LFS has improved its communications 
channels to reach out to its clients who 
are living in remote areas. Such clients 
can just send these documents to our new 
WhatsApp number, 62100012. The closing 
date for the required information is Octo-
ber 31, 2024” he added.

In addition to the data validation pro-
cess, LFS unveiled a new toll-free number 
(80080012) as part of its renewed commit-
ment to enhancing customer service. This 
initiative aims to make it easier and more 
affordable for clients to communicate with 
the company.

Pakisi explained that some of their cus-
tomers have been victims of a scam where 
agents from other funeral parlours falsely 
claim to represent LFS. He said the agents 
mislead LFS customers into paying their 
monthly burial policy premiums to rival 
business accounts, lying that their LFS bur-
ial policies would remain active.

“What is alarming is that these agents 
tell clients that even though LFS does not 
receive their premiums, their policies will 
still be active,” Pakisi explained. 

“We urge those responsible to cease this 
fraudulent activity, and we encourage af-
fected clients to report such cases to the 
relevant authorities.”

Pakisi further debunked claims that LFS 
has entered into partnerships with other 
funeral parlours. He emphasised that these 
falsehoods were intended to mislead cus-
tomers into paying their burial premiums 
to other businesses, under the assumption 
that LFS would still provide mortuary ser-
vices.

“These practices are deceptive and harm-
ful to our clients, as LFS cannot provide 
burial services to clients with lapsed poli-
cies due to non-payment.” 

He pointed out that reports of fraudulent 
activities have surfaced in areas such as 
Mphorosane and Ha-Lejone, where burial 
societies with close ties to LFS have been 
targeted.

Pakisi stressed that the company oper-
ates 27 mortuaries nationwide and has no 
need to collaborate with businesses lacking 
such infrastructure.

Founded in 1969 by the late Louis Joe 
Sello, LFS is Lesotho's �irst funeral parlour 
and a trailblazer in the industry. Over the 
past 55 years, the company has grown from 
a traditional family business into a promi-
nent corporate player in the funeral indus-
try.

Today, it operates in all 10 districts, with 
55 branches and 27 mortuaries.

Funeral parlour 
moves to counter 

“scheming” 
competitors

to �luctuating weather patterns, with 
certain regions facing drought risks 
while others may see excessive rainfall. 
December 2024 to February 2025 is 
expected to bring “a wetter likelihood 
of above normal rains,” while January 
to March 2025 will see mostly normal 
to above-normal rainfall, except for the 
eastern parts, which are predicted to 
receive below-normal rainfall.

As temperatures continue to rise, the 
country is also bracing for the onset 
of �lash �loods, thunderstorms, hail-
storms, and strong winds, which are 
common during the summer season.

“It is important to note that dur-
ing the summer season, �lash �loods, 
thunderstorms, hailstorms, and strong 
winds are dominant and may lead 
to damage to property and crops,” 
Adontši warned.

The delayed start of the rainy season, 
anticipated from the second week of 
November 2024, adds to the growing 
concerns for the country’s rangelands 
and agricultural output.

The prolonged dry conditions have 
already led to increased incidents of 
wild�ires, which have devastated com-
munities.

“We have encountered direct impacts 
of wild�ires to different community 
members this year, including the burn-
ing of livestock, people, houses, crop 
�ields, electricity poles, and at least one 
car,” Adontši revealed.

He also highlighted the detrimental 
environmental effects of “unprescribed 
burning” during these dry periods, 
which exacerbates soil erosion and 
wetland degradation, reducing water 
availability in streams, wells, and dams.

It also contributes to climate change 
by releasing stored carbon into the at-
mosphere. “Rangelands face a major 
concern of unprescribed burning,” he 
warned, calling for immediate action to 
prevent further damage.

“I, therefore, make an urgent plea to 
those burning the rangelands to stop 
immediately,” the minister concluded, 
underscoring the severity of the crisis 
as Lesotho faces another challenging 
weather season.

Woman Police Constable (P/C) Selatile 
testi�ied this week before the Maseru 
Magistrate Court, recounting a violent 
attack she allegedly endured from a mo-
torist, Molikuoa Phohleli (35), while she 
was on duty.

The incident, which took place in 
May during rush hour traf�ic, involved 
Phohleli, a 4+1 cab driver from Tha-
ba-Bosiu. Selatile claims that Phohleli 
assaulted her, causing injuries that led 
to her losing consciousness.

According to Selatile, Phohleli 
punched her in the face, kicked her re-
peatedly, and pushed her towards on-
coming traf�ic. At one point, she alleged 
that Phohleli grabbed her by her police 
traf�ic re�lector jacket and slammed her 
against a vehicle, resulting in her pass-

ing out.
“He punched me in the face with his 

�ists and kicked me, causing me to fall. 
He then grabbed me by my jacket and 
threw me against a vehicle. After that, 
I don’t know what happened,” Selatile 
told the court. 

She later woke up in the hospital with 
bruises on her face, a wound above her 
right eye, and excruciating pain through-
out her body. She was discharged the 
same day to recover at home.

The attack reportedly began after Se-
latile stopped Phohleli and requested 
his driving documents, as he was using 
a prohibited route. Upon receiving the 
documents and �inding that they are in 
order, she then questioned him about 
the traf�ic violation. 

When she tried to speak to a passen-
ger in the vehicle, Phohleli allegedly in-

terrupted, instructing the passenger not 
to cooperate and demanding the return 
of his documents. 

When Selatile refused, Phohleli alleg-
edly grabbed the documents, resulting 
in the tearing of the certi�icate of �itness 
in the process, before assaulting her.

During cross-examination, Advocate 
Motebo, representing Phohleli, argued 
that Selatile’s testimony omitted key 
details. 

He suggested that after the certi�i-
cate of �itness was torn, Selatile spoke 
to Phohleli in a disrespectful manner, 
which provoked him. Selatile denied 
this claim.

Motebo also pointed out discrepan-
cies between her oral testimony and 
her written statement, where she stated 
she was unsure if she had been thrown 
against a truck or a wall.

Relebohile Makhetha

Seabata Mahao
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AMR: Africa's emerging health 
crisis surpassing HIV, Malaria, and TB

Antimicrobial resistance (AMR) has be-
come a leading cause of death across Af-
rica, surpassing HIV, malaria, and tuber-
culosis (TB), a new report by the Africa 
Centers for Disease Control and Preven-
tion (CDC) has revealed.

AMR, which occurs when bacteria, vi-
ruses, fungi, and parasites no longer re-
spond to antimicrobial drugs, has been 
accelerated by human behaviours such 
as overuse and misuse of antimicrobials 
in human and animal health sectors.

According to the report, antimicrobial 
resistance (AMR) has emerged as a lead-
ing cause of death in the African region, 
surpassing fatalities from malaria, HIV, 
and TB. 

“The existential impacts of AMR are 
far-reaching, posing threats to the 
achievement of the Sustainable Develop-
ment Goals (SDGs) and Universal Health 
Coverage (UHC). It represents a signifi-
cant public health challenge,” the report 
noted adding that in 2019, 4.95 million 
deaths globally were associated with 
bacterial AMR, of which 1.27 million 
deaths were directly attributable to AMR. 

“This surpasses the burden of HIV and 
Malaria, revealing AMR as a leading cause 
of global mortality, and sub-Saharan Afri-
ca is facing the direst consequences. In 
addition to death and disability, AMR car-
ries substantial economic implications at 
personal, national, and global levels.

In 2019, Sub-Saharan Africa experi-
enced the highest rate of AMR burden, 
with 23.7 deaths per 100,000 people and 

255,000 deaths attributed to AMR, sur-
passing mortality from Malaria and HIV/
AIDS,” the Africa CDC reported.

Africa CDC indicated that although 
AMR affects populations in both high- 
and low-income countries (LMICs), the 
Global Research on Antimicrobial Resist-
ance (GRAM) study identified the highest 
burden in low-resource settings, which 
face the greatest burden of infectious dis-
eases and have weaker health systems.

Africa bears a significant burden of in-
fectious diseases, accounting for approx-
imately 95 percent of malaria deaths, 70 
percent of people living with HIV, and 25 
percent of TB deaths globally.

A coordinated regional response
In response to this growing threat, 

African nations have adopted the AMR 
Global Action Plan and the African Union 
Framework for Antimicrobial Resistance 
Control 2020–2025. 

While most countries in the region 
have developed National Action Plans 
(NAPs) to combat AMR, the Africa CDC 
report acknowledges that "...the over-
all response remains inadequate given 
the magnitude of the threat, which en-
dangers human, animal, environmental, 
aquatic, and plant health."

The report points out that addressing 
AMR in Africa requires a comprehensive, 
multi-sectoral approach involving the 
entire society. 

“Sustainable access to antimicrobi-
als, including antibiotics, vaccines, and 
therapeutics, is crucial, as lack of access 
leads to more morbidity and mortality 
than AMR itself. Support for the region 

should focus on preventing infections, 
strengthening health and food systems, 
developing human resources, ensuring 
sustainable access to diagnostics and 
therapeutics, and investing in laborato-
ry infrastructure to support surveillance 
and data generation.”

Major drivers of AMR in the region in-
clude overuse and misuse of antimicro-
bials, environmental contamination from 
hospital and pharmaceutical waste, and 
a lack of access to quality-assured anti-
microbials and diagnostics. "One in three 
hospitals in the region lacks clean, safe 
running water, and one in eight people 
defecate openly due to inadequate sani-
tation," the report highlights, underscor-
ing the need for urgent investments in 
Water, Sanitation, and Hygiene (WASH) 
programs and infection prevention 
measures.

The cost of inaction
AMR not only leads to higher mortal-

ity and morbidity rates but also threat-
ens Africa's socioeconomic progress. The 
financial requirements for an effective 
AMR response in Africa are estimated 
to be between USD 2–6 billion annual-
ly. However, current funding levels fall 
short. 

The report states, "The estimated an-
nual budget for AMR NAPs is around 
USD 100 million, indicating a substantial 
funding gap that necessitates additional 
support from both governments and the 
international community."

Failing to address AMR, the Africa CDC 
said that could significantly impact the 
region’s ability to achieve key Sustaina-

ble Development Goals (SDGs), includ-
ing those related to poverty elimination, 
health for all, and Universal Health Cov-
erage (UHC). 

"AMR’s impact extends beyond mor-
bidity and mortality, threatening the 
achievement of Agenda 2030 goals," the 
report notes. 

Furthermore, the World Bank antici-
pates that AMR could result in addition-
al healthcare expenses of up to US$1 
trillion by 2050, with annual global GDP 
losses ranging between US$1 trillion and 
US$3.4 trillion by 2030.

A call to action
To mitigate the looming crisis, the Afri-

ca CDC report calls for a comprehensive, 
multi-sectoral approach that involves the 
entire society. 

"Addressing AMR in Africa requires a 
comprehensive, multi-sectoral approach 
involving the entire society," the report 
emphasises. Sustainable access to an-
timicrobials, including antibiotics, vac-
cines, and diagnostics, is essential, along 
with strengthened health systems and 
investments in laboratory infrastructure 
to support surveillance and data genera-
tion.

The report also stresses the impor-
tance of regional and international part-
nerships for resource mobilisation and 
technical support, emphasising mul-
ti-sectoral collaboration, integrating ef-
forts across human health, animal health, 
and environmental sectors, and fostering 
regional and international partnerships 
for resource mobilisation and technical 
support as crucial.

Lerato Matheka
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The Revenue Services Lesotho (RSL), in collab-
oration with the Land Administration Authority 
(LAA), has launched the Automatic Compliance 
Project (ACP), a cutting-edge initiative aimed at 
reducing human errors in tax compliance and en-
hancing efficiency in tax collection. 

The project is part of RSL’s broader strategy to 
invest in knowledge and technology to modernise 
the country’s tax system.

Speaking at the launch, RSL Commissioner 
General, ‘Mathabo Mokoko, described the ACP as 
a significant milestone in the effort to streamline 
and automate the tax compliance process for both 
businesses and individuals. 

She emphasised that this initiative marks a cru-
cial step forward, not only for RSL and LAA but 
also for the entire tax ecosystem in Lesotho.

“Tax compliance can often be a complex and 
time-consuming task, with businesses and indi-
viduals required to navigate through regulations, 
forms, and deadlines,” Mokoko said. 

Having focused its operations in Maseru since 
its introduction in the country over the past ten 
years, Vitality Health will expand its services to 
Botha Bothe district.

The company has launched a new High Care 
Clinic at the Soofia International School premis-
es in Botha Bothe, creating ten new positions for 
medical staff, including a doctor, nurse, paramed-
ics, pharmacists, a driver, and a receptionist. 

The facility will serve the northern region of the 
country, offering essential health services to the 
local community, as well as students and staff of 
Soofia International.

During the opening ceremony, the Executive 
Director of Vitality Health, Semethe Raleche, high-
lighted the pressing need for improved healthcare 
in Lesotho, emphasising that many Basotho face 
life-threatening situations due to the absence of 
critical emergency services.

Vitality Health is a medical insurance company 
that specialises in pre-hospital emergency medi-
cal risk solutions.

“Many lives are lost, or forever changed, be-
cause of the lack of lifesaving, reciprocal emergen-
cy services,” he noted.

The newly established clinic will provide a 
range of vital services, including emergency med-
ical care, inter-hospital transfers, chronic illness 
management, clinical services, pharmaceutical 
support, and medical insurance. The facility is ex-
pected to start operations in 2025.

Given the geographical challenges in reach-
ing remote areas of Lesotho, Vitality Health has 
formed a strategic partnership with the Lesotho 
Defence Force’s (LDF) Airwing to facilitate emer-
gency services. 

This partnership also includes training LDF 
personnel in first aid. In addition, Vitality Health 
has teamed up with Vodacom Lesotho to digitize 
its health services, ensuring faster responses to 
medical emergencies.

One of Vitality Health’s clients praised the or-
ganization’s impact on his family’s health care, 
sharing that although he initially subscribed to 
their services during the COVID-19 pandemic, he 
only recently experienced their lifesaving support. 

“When I had a muscle rupture, they responded 
swiftly, traveling from Maseru to Botha Bothe in 
no time after an emergency call. They’ve also as-
sisted with my child’s medical needs and regularly 
remind us of routine vaccinations,” he said.

However, despite the clinic’s success, Raleche, 
expressed concerns about the country’s overall 
preparedness for health emergencies. 

“Resource limitations, shortages of essential 
medical supplies and equipment, and the lack 
of trained personnel are major obstacles in pro-
viding timely emergency medical responses,” he 
pointed out.

Raleche also mentioned the ongoing efforts by 
Vitality Health to address these challenges by in-
vesting in staff training, despite the infrastructural 
issues, such as poor road conditions and limited 
transportation in rural areas, which delay emer-
gency services.

Raleche encouraged the community to take 
advantage of this new healthcare opportunity, 
urging individuals to prioritise their health during 
their lifetime instead of solely investing in funeral 
cover. 

“Fees start as low as M193, offering an afforda-
ble way to secure your health and well-being,” he 
said.

which will employ on average 300 people on 
lowest capacity and 1500 people on average at 
highest capacity,” LNDC said in a statement.

“We did a lot of groundwork from 2022 to re-
solve all issues that were affecting investors to 
open factories in Lesotho and we are also opening 
all those that shut down due to some challenges 
in Lesotho’s investment climate. Last month we 
opened Ever Unison in Maputsoe which started 
with 240 people and will be 1500 by December. 
This month we are opening CGM in Thetsane In-
dustrial Area in Maseru which will start with 300 
people and grow to 1000 by December.”

On his part, Shelile expressed joy at being able 
to affect job creation amid a serious unemploy-
ment challenge in the country. 

“We are thrilled to reopen the CGM factory 
and bring new jobs and growth to Maseru. This 
reopening represents our commitment to en-
sure the private sector-led job creation; so, that 
workers can provide for their families. As the 
government, we look forward to thriving busi-
ness and economic growth for our country. The 
Ministry and LNDC have been working tirelessly 
with CGM to make certain that its doors are open 
again,” Shelile said ahead of the official opening.

CGM Industries is a leading manufacturer of 
Demin apparel, with a long-standing reputation 
for excellence and innovation. Established in 
2002, it is dedicated to delivering high-quality 
products while fostering a positive impact on the 
communities it serves.

RSL doubles down on RSL doubles down on 
enhancing tax complianceenhancing tax compliance

Vitality Health 
decentralises 
services to 
Botha Bothe

Another textile factory 
re-opens

Letshego 
returns with 

exciting 
promotional 

campaign

Letshego Lesotho, a prominent financial services 
provider, has launched its second annual cam-
paign titled “LetsGo and Win,” aimed at offering 
both financial relief and a chance for customers to 
win substantial cash prizes. 

The campaign, running until December 31, 
2024, allows customers to streamline their loan 
repayments through consolidation, offering a 
M150,000 prize pool.

The innovative promotion is designed to help 
individuals manage their debt more efficiently by 
consolidating multiple loans into one manageable 
plan, leading to potential savings due to reduced 
interest rates. This initiative aligns with Letshe-
go’s mission to provide customer-centric financial 
solutions and improve financial inclusion.

Motebang Moeketsi, Head of Sales, Distribu-
tion, Products, and Marketing at Letshego, high-
lighted the common struggle faced by many bor-
rowers in managing multiple loans with varying 
interest rates. 

The campaign simplifies this by allowing cus-
tomers to consolidate their loans into a single 
repayment plan, which could ease their financial 
burden over time.

The Marketing Manager, Tšotetsi Seema, ex-
plained that the campaign was introduced in 
2023 in response to studies showing that Basotho 
often manage multiple loans from various institu-
tions, which can be overwhelming. With this pro-
motion, Basotho can combine all their loans into 
one with Letshego, simplifying the process and 
reducing financial stress.

The campaign includes a prize-giving aspect, 
where customers have the chance to win cash 
prizes on weekly radio shows. Customers can par-
ticipate in a fun audio game where they must say 
“stop” before the audio stops counting random 
cash amounts. Participants who miss the mark 
will still receive M500 just for playing. Addition-
ally, a spinning wheel offers prizes up to M20,000.

Seema emphasised that Letshego is committed 
to promoting financial literacy and supporting its 
customers, with over 25 Basotho winning prizes 
in 2023. Letshego continues to offer innovative 
solutions that address the evolving needs of its 
customers, focusing on financial inclusion and 
community support.

Lehlohonolo Motšoari

ESTATE LATE THABISO RETHABILE MPHOLO E139/2024
Notice is hereby given in terms of section 37 of the Administration of Estates and Inheritance Act No. 2 of 2024 calling upon all 
heirs, legatees and creditors of the deceased to attend a meeting before the master of the High Court in Maseru on Tuesday 
17th SEPTEMBER 2024 at 10:00 am for the purpose of:
Proposing some person/persons to be appointed by the master as Executor dative.
Dated at Maseru o this 1st day of August 2024
Master of the High Court
Magistrate Court
Old Prosecutors Office
Maseru

ESTATE NOTICE
Notice in terms of section 37 of the Administration of Estates and Inheritance Act No. 2 of 2024

The Minister of Trade, Industry and Business De-
velopment, Mokhethi Shelile, will today officiate 
the re-opening of the CGM factory in a positive 
development for job creation.

The firm, which had shut down of its pro-
duction due to market challenges, is resuming 
operations following a similar re-opening of the 
Ever Unison Garments factory under the govern-
ment’s #ReBulaLifeme campaign led by Lesotho 
National Development Corporation (LNDC) in 
Maputsoe last month.

The revitalised factory is set to create new jobs 
across various roles, including production, quali-
ty control, and administration.

Ever Unisons’ last month opening also marked 
the official launch of the #ReBulaLifeme cam-
paign, which intends to resuscitate the factories 
that have closed down in the aftermath of the 
devastating COVID-19 economic impact. 

The government has previously revealed that 
over 16000 manufacturing sector jobs were lost 
in Lesotho as a result of the negative impact of 
the deadly pandemic. And in a bid to claw back 
some of the lost jobs, the government intends to 
re-open more firms until the end of 2024.     

“From last month (August 2024) to December 
2024 we will be opening factories every month 

“This process frequently leads to errors and 
inefficiencies, which burdens taxpayers and plac-
es additional strain on tax administrators tasked 
with enforcement and audits.”

Mokoko explained that ACP would address 
these challenges by utilising advanced data an-
alytics and artificial intelligence to simplify tax 
compliance. The technology will automate the 
collection, processing, and verification of tax in-
formation, making it easier for taxpayers to meet 
their obligations accurately and on time.

By automating the compliance process, RSL 
aims to reduce the burden on taxpayers while im-
proving the efficiency of tax administration. This 
would enable RSL to better identify and address 
non-compliance, ensuring that all citizens contrib-
ute their fair share and fostering a more equitable 
tax system.

“Our ultimate goal is ambitious but clear. We 
want to transform tax compliance into an auto-
matic process, where non-compliance becomes 
an effort in itself.” Mokoko added.

The ACP project is being implemented in phas-
es, starting with the auto-population of PAYE (Pay 
As You Earn) returns for RSL, LAA, and govern-
ment ministries. In this phase, referred to as the 
Minimum Viable Product (MVP) 1, the payroll data 
of these entities is automatically shared, pre-pop-
ulating PAYE returns for easier submission.

Mokoko noted that while RSL and LAA have 
successfully integrated with the ACP solution, in-
tegration with government ministries has been 
delayed due to reconfiguration following the 2022 
general elections. Despite this, she reaffirmed 
RSL’s commitment to expanding the system to 
include government ministries and other PAYE 
taxpayers in the near future.

LAA’s Director General, ‘Mataeli Makhele Se-
khantšo, highlighted the long-standing partner-
ship between RSL and LAA, dating back to the 
signing of a Memorandum of Understanding 
(MOU) in 2013. In November 2023, the two au-
thorities agreed to pilot the ACP for PAYE e-filing, 
and a project team was formed to lead its imple-
mentation.

“The goal of this project is to simplify the pro-

BUSINESSBUSINESS
Staff Reporter

cess of filing tax returns and ensure compliance. 
With the ACP, taxpayers can file returns from the 
comfort of their homes, with pre-populated PAYE 
forms for ease of submission. Their role is simply 
to confirm, upload, and submit.”

Sekhantšo confirmed that the system is already 
in use, with RSL successfully retrieving PAYE files 
as early as August 2024.

The ACP project represents a critical step to-
ward modernizing Lesotho’s tax system, with the 
potential to reduce administrative burdens, in-
crease compliance, and create a more streamlined 
tax environment for all stakeholders.

Seabata Mahao

Seabata Mahao

The Marketing Manager and Business Partner 
of Letshego, Tšotetsi Seema



13 September - 19 September 2024 7

Thato Mahlelebe Quthing Mphaki

HEALTHHEALTHHEALTHHEALTH
Mahlelebe champions TB awareness 
after conquering three-year battle

Advocacy for rare diseases: 
“Being heard is the fi rst step”

A 24-year-old Thato Mahlelebe from Mpha-
ki, Tšitsong village in the Quthing district, 
has taken a bold step to become a champion 
for Tuberculosis (TB) awareness.

This comes after Mahlelebe completed 
her three-year battle with the disease, a 
journey that began in 2021 when she �irst 
started experiencing symptoms.

Diagnosed with TB in early 2023, Mahl-
elebe spent a year struggling to identify the 
cause of her health issues.

“It was in 2021 when I had signs of TB, but 
they were mild symptoms—sweating and 
occasional coughing—that I thought I could 
live with,” she recalled. “They would come 
and go, so I didn’t see the need to go to the 
clinic.”

As her condition worsened, Mahlelebe 
began experiencing shortness of breath, 
prompting her to visit a health centre where 
she was misdiagnosed with asthma and giv-
en medication.

Thinking she had recovered, her health 
seemed stable until July 2022 when she un-
expectedly lost her voice. Still, Mahlelebe 
delayed seeking help until December 2022, 
when she �inally visited Mphaki Health Cen-
tre.

There, she was asked to provide a sputum 
sample, and by January 2023, she was diag-
nosed with TB. “When I got the call and was 
told I had TB, I started treatment immedi-
ately,” she said.

For the �irst two weeks, Mahlelebe’s treat-
ment progressed without issue. However, 
her health took a turn for the worse by the 
third week.

“My feet became swollen, my whole body 
ached, and I had to rely on my mother for 
almost everything—even bathing. I also 
became much darker in complexion,” she 
shared.

Despite her worsening condition, Mahlel-
ebe often reassured her mother, downplay-
ing her suffering to ease her worries.

Mahlelebe completed her six-month 
treatment in July 2023 and is now leading 
a healthy life. Re�lecting on her illness, she 

suspects her exposure to harsh chemicals 
while working in an orchard in Cape Town, 
South Africa, may have contributed to her 
infection.

"We worked without masks, and many 
of us had �lu-like symptoms, but TB never 
crossed our minds," she explained.

Her personal battle with TB inspired 
Mahlelebe to become a TB champion in her 
community. She now educates people about 
the importance of testing, TB symptoms, 
and the importance of treatment. “I share 
my experience with others, and they seem 
to understand because I’ve lived through it,” 
she said.

Though various stakeholders, including 
the Ministry of Health, are working to com-
bat TB, Mahlelebe notes that many people 
still lack awareness about the disease and 
how to protect themselves.

The Ministry’s National TB Programme 
recently announced that, as part of a cam-
paign started in March, they successfully 
traced 937 TB patients, with 928 of them 
enrolled in treatment.

However, the ministry estimates that 
15,000 Basotho fell ill with TB in 2022, 
though only 6,601 cases were identi�ied. Dr. 
Llang Maama, the programme’s manager, 
emphasized the ongoing efforts to �ind the 
“missing” TB patients who remain undetect-
ed by the system.

Meanwhile, global efforts to end the TB 
epidemic are gaining momentum. During 
the United Nations General Assembly’s 
High-Level Meeting on TB, world leaders ap-
proved a Political Declaration that sets am-
bitious targets for the next �ive years.

These include reaching 90 percent of peo-
ple with TB prevention and care services, 
using rapid testing as the primary diagnos-
tic tool, providing social bene�its to all TB 
patients, licensing a new TB vaccine, and 
closing funding gaps for TB implementation 
and research by 2027.

With the support of these global and na-
tional initiatives, Mahlelebe is hopeful that 
her work as a TB advocate will contribute to 
the �ight against the disease in her commu-
nity and beyond.

Ntsoaki Motaung

Ntsoaki Motaung

Nthabeleng Ramoeli, the Chief Executive 
Of�icer of the Rare Disease Lesotho Asso-
ciation, emphasised that the most signi�i-
cant initiative for the rare disease commu-
nity is to ensure their voices are heard and 
acknowledged.

Ramoeli made these remarks while 
speaking as a panellist during the World 
Health Assembly Resolution Webinar on 
rare diseases held last week.

“Just being heard can go a long way be-
cause most people with rare diseases are 
lying at home being told they are hypo-
chondriacs,” she explained. She stressed 
that individuals with rare diseases de-
serve to be taken as seriously as those 
with pandemics, as they also require spe-
cial attention.

Ramoeli pointed out that timely diag-
nosis is crucial for those living with rare 
diseases, highlighting the delays many ex-

perience.
“If people are taken seriously, they will 

get diagnosed in time. Currently, it can 
take 10 to 15 years to receive a diagnosis, 
and in that time, some individuals pass 
away without ever knowing what they 
were suffering from,” she said.

She also acknowledged the dif�iculty in 
addressing the topic of rare diseases, es-
pecially in situations where individuals 
die without a diagnosis. “It's a tough topic 
to confront, but that is the reality we live 
with every single day, and as a community, 
we have to deal with it.”

Dr. Ruediger Krech, Director of Health 
Promotion at the World Health Organiza-
tion (WHO), underscored the global scale 
of the issue, noting that more than 300 
million people suffer from rare diseases 
worldwide.

Dr. Krech emphasised that behind each 
person is a family and a story that often 
involves a lengthy journey to diagnosis, 
which can take over seven years. “Health 

systems are often not adapted to rare 
diseases, and there is little public health 
policy addressing their speci�ic needs,” he 
said.

He called for greater awareness, in-
ternational cooperation, and knowledge 
sharing to better address the needs of the 
rare disease community.

James Anderson, Executive Director of 
Global Health at the International Feder-
ation of Pharmaceutical Manufacturers 
and Associations (IFPMA), reaf�irmed the 
commitment of pharmaceutical associa-
tions to collaborate with WHO, patients, 
and clinical groups.

Anderson highlighted the importance 
of co-creating solutions to the challenges 
faced by the rare disease community and 
improving the understanding of the patho-
genesis of these diseases.

He also stressed the need for enhancing 
newborn screening and utilizing diagnos-
tic technologies, calling them critical �irst 
steps in tackling rare diseases.

The Africa Centres for Disease Con-
trol and Prevention (Africa CDC) has 
welcomed the optimistic statement of 
the Governing Board of the Pandemic 
Fund (PF), but warned it must act with 
agility and speed to avert a global pan-
demic, given the rapid continental and 
international movements of people.

The Pandemic Fund recently held an 
emergency board meeting and agreed 
on two main outcomes: firstly recog-
nising the need for speed and efficien-
cy in garnering resources for mpox, 
and creation of a special financing 
mechanism to accelerate support for 
outbreaks, including mpox,

Reacting to the outcome of the meet-
ing, Africa CDC has emphasised the 
need for speedy, agile and impactful 
action in Africa against the mpox out-
break. 

“Africa CDC acknowledges and pro-
foundly appreciates the Governing 
Board of the Pandemic Fund (PF) con-
tinued support in strengthening pan-
demic prevention, preparedness, and 
response capacities across the con-
tinent. The two key outcomes of the 
statement, which deeply recognise the 
need for speed and efficiency in garner-
ing resources for mpox, as well as the 
creation of a special financing mech-
anism to accelerate support for out-
breaks, including mpox, demonstrate 
a new dawn in our global collective 
efforts to respond to the growing ex-
istential threats of public health emer-
gencies,” Africa CDC said this week.

“Africa CDC, WHO, and other mul-
tilateral organizations (e.g., UNICEF, 
WFP, IFRC, IOM) have developed the 
Continental Mpox Preparedness and 
Response Plan (CMPRP) to address 
this challenge. The CMPRP operates 
under a unified approach — ONE Team, 
ONE Plan, ONE Budget, and ONE M&E 
framework — aiming to improve sur-
veillance, diagnostics, and workforce 
capacity while strengthening public 
health systems and engaging commu-
nities for a more effective and harmo-
nized response across Africa.”

The African Union organisation be-
lieves that the CMPRP presents a val-
uable opportunity for the Pandemic 
Fund Governing Board to expedite the 
release of funds to support countries’ 
preparedness and response efforts in 
a timely manner. It said an effective 
mpox response depends on swift ac-
tion, which has the potential to elim-
inate the heart-wrenching inequalities 
demonstrated during the COVID-19 
pandemic, where Africa lagged signif-
icantly in accessing vaccines.

“As Africa continues to grapple with 
the increasing spread of mpox within 
countries and across borders, the Pan-
demic Fund must act with agility and 
speed to avert a global pandemic, given 
the rapid continental and internation-
al movements of people. The recent 
Pandemic Fund Governing Board’s de-
cision to accelerate the release of the 
second round of funding to ensure a 
timely and effective mpox response 
while strengthening healthcare sys-
tems’ resilience is a welcome develop-
ment.”

Call for speedy 
and impactful 

action in Africa’s 
Mpox response
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Why brands need to be mindful of 
viral internet slang in their campaigns

What is Really an Infl uencer? A Critique of 
the Relevance, Authenticity, and Credibility 
of the Growing Infl uencer Culture

In a vast world of social media, new 
phrases and internet slang relentlessly 
emerge, forcing brands to feel the need 
to instantly hop on the bandwagon in an 
attempt for relevance and relatability. 
However, sometimes these well-inten-
tioned attempts focused on appealing to 
a perceived trend and audiences can fall 
flat and backfire. In an attempt to get on 
the gravy train of a viral moment, most 
campaigns often come off as in-genuine 
and lacking in edge as intended, failing 
miserably to connect with target au-
diences. Therefore, it is imperative for 
brands to navigate this very slippery 
slope of social media and understand 
fully the implications of what trends and 
slang mean, lest they deviate from their 
brand identity.

The case of ‘demure’: What began as 
a series of TikTok videos by Jools Leb-
ron has led to date, according to Vogue 
Business, to a record accumulation of 
over 90,000 posts using the #demure 
hashtag on the platform as well as on In-
stagram, Facebook, X, and many others. 

Since then, many brands and retailers of 
all kinds have jumped on the trend with 
their own further funny and innovative 
interpretations of the catchphrase. While 
this particular phrase was generally well 
received by audiences and users of many 
brands and cited for its positive implica-
tions, its adaptability, and its encourag-
ing of cute, modest, and more ‘demure’ 
carrying of oneself, many of similar 
tastes usually miss the mark. 

So why exactly are research and social 
listening important as brands delve into 
viral marketing? Much contrary to what 
is perceived by many, there is science and 
art behind communication, along with a 
set of principles that guide the profes-
sion. One of these is ensuring that as a 
brand you probe your audience—who 
they follow, what they value, how, when, 
and where they spend their time, etc. 

Understanding this will therefore not 
only remind brands of their essence but 
will also guide the creative process of the 
social media campaign and the schedule 
for when the content is posted based on 
when the audience is most likely to be 
exposed to it and engage, along with the 

platforms they are likely to use, and even 
perhaps if this content will require a paid 
or unpaid-for strategy. 

An example of how some brands have 
dismally failed at viral internet slang in-
cludes when Pepsi tried to jump on the 
Black Lives Matter movement with an 
ill-advised ad featuring Kendall Jenner. 
The ad was widely criticised for appro-
priating the struggle of Black activists 
for-profit and trivialising serious social 
issues. Pepsi eventually pulled the ad 
and issued an apology, but not before the 
damage had been done. This serves as a 
stark reminder that brands should never 
co-opt social movements for commercial 
gain.

Brands need to realise that viral mo-
ments are fleeting and cannot be relied 
upon as long-term strategies for visibili-
ty goals, especially because social media 
users are savvy, vocal, and non-impas-
sive receptors of content. Well, ahead of 
curating any viral content piece, brands 
need to ask themselves the following 
questions: Does this viral internet slang 
or marketing trend align with our brand 
values? Does it authentically demon-

Tanki Kotelo

Tanki Kotelo

L E A D E RSL E A D E RS
strate the brand’s values and personal-
ity? And, who is this trend targeted to, 
and how will it appeal to them? Might 
using unusual slang or engaging in a par-
ticular trend resonate with them, or will 
it just seem inaccessible? If these ques-
tions cannot be answered, it is clear as 
day that it is usually unwise to hop on the 
trend as it may come across as inauthen-
tic or forced.

In a nutshell, while jumping on a vi-
ral trend can seem like a quick way to 
get attention, it is important to think 
about the potential long-term effects on 
the brand’s reputation and image. Will 
the association with a certain trend still 
make sense a year or two down the line? 
If not, why even bother? 

Bloom Communications is a Leso-
tho-based consultancy, specialising in 
best-in-class media-driven communi-
cations, professional writing, public 
relations, social media management, 
and marketing for individuals, cor-
porates, and micro, small, and medi-
um-sized brands. For feedback con-
tact: info@bloomcommunications.
co.ls 

The burgeoning reach and use of social 
media have undoubtedly changed the 
way brands and organisations commu-
nicate with their populace. And with the 
youth possessing more buying power 
year-on-year, many have had to find de-
mographically applicable ways of meet-
ing this group, ultimately birthing what 
is today called an influencer. But what 
exactly is an influencer? In an era of in-
stant fame where ordinary people can 
shoot straight to celebrityhood in a flick-
er of an eye and where people are des-
perately craving gratification from their 
online idols, where do we draw the line 
between 'real’ influencers and chancers? 
Let’s explore. 

So what is influencer culture? Initial-
ly, the term was coined to describe in-
dividuals with a sizeable social media 
presence and impact on different plat-
forms such as YouTube, Facebook, and 
Instagram, as well as those having the 
ability to sway the decisions of their 
followers, especially when it comes to 
lifestyles and financial spending. At the 
outset, influencership was regarded as a 
legitimate and respected form of opinion 
leadership, as those who were deemed 
as such had intently earned the status by 
consuming loads of information, scruti-
nising it, and then decoding it into mod-

est and digestible bits for the rest of the 
masses. As such, they were revered ex-
perts and trusted springs of information 
and advice in particular fields. 

However, of late the term has dras-
tically changed, and now anybody can 
be regarded as an influencer as long as 
they have a big platform, exemplifying 
the very phenomenon known as the ‘cult 
of personality'—where the masses will 
often uncritically consume misinforma-
tion just because they are drawn to the 
source of the information and not its 
validity. Whereas the community was 
geared towards knowledge-sharing and 
connection or patronage, today the influ-
encer industry is anything but that, and 
monetisation, bullying, and exploitation 
are at the centre stage. Regardless, that 
is no way an indication that the indus-

try is dying, as according to Influencer 
Marketing Hub, the global industry was 
worth at least $21 billion, just that it’s 
facing an eminent existential crisis and 
that those within the profession have 
a mammoth task and responsibility of 
looking in and reimagining a different 
trajectory. 

More harm than good: what is the in-
dustry getting wrong in recent times? 
As opposed to earlier years where in-
fluencership was about inspiration and 
not about aspiration, today the industry 
overly encourages consumerism, capital-
ism, and materialism, often pressuring 
social media users to have dissatisfac-
tion about their lives. Ultimately lead-
ing them down a path of mental illness, 
self-consciousness, compulsive buying, 
and debt—in the chase for a sense of 
inclusion and comfort. Moreover, it has 
birthed an environment of superficiali-
ty where popularity is given merit over 
expertise, an apparently dangerous and 
irresponsible idea if the USA politics are 
anything to go by, for instance. 

Additionally, the industry today sets 
unrealistic and distorted standards, 
far opposite from what society has al-
ways accepted to be the way of life. For 
instance, through their promotion of 
'size zero’ and ‘wrinkle-free’ bodies and 

extravagant spending lifestyles. Again, 
faced with the pressure to consistently 
produce content for the masses and 
maintain a certain image or demeanour, 
many influencers silently suffer emo-
tionally and mentally behind the closed 
doors of fame. Some usually obsess over 
building more following, leading to a 
sense of inauthenticity and a lack of per-
sonal fulfilment. 

While it's crucial to remain vigilant 
about the pitfalls of the modern influ-
encer landscape, in the same breath, it's 
important to acknowledge that, when 
wielded with care and responsibility, in-
fluence can be a powerful force for good. 
In a world where social media users are 
bombarded with messages from all di-
rections, influencers have the opportu-
nity to use their platforms to promote 
kindness, inclusivity, and self-accept-
ance, as well as to advocate for impor-
tant causes.

Bloom Communications is a Leso-
tho-based consultancy, specialising in 
best-in-class media-driven communi-
cations, professional writing, public 
relations, social media management, 
and marketing for individuals, cor-
porates, and micro, small, and medi-
um-sized brands. For feedback contact: 
info@bloomcommunications.co.ls  
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More focus on young people to 
curb HIV transmission in Gauteng

The silent pandemic
Reatile Polaki 

Marcia Moyana

OPINIONOPINION

The Human Sciences Research 
Council (HSRC) released its key 
findings of the sixth South African 
National Human Immunodeficiency 
Virus (HIV, Prevalence, Incidence 
and Behaviour Survey (SABSSM VI) 
in Johannesburg on 29 August.

Conducted between 2022 and 
2023, the survey outlined the meas-
ures that have been taken to main-
tain surveillance of HIV infection 
and behaviours in South Africa, 
evaluate the progress of the South 
African national HIV and AIDS, STI 
and TB Strategic Plan, and monitor 
HIV indicators for national and in-
ternational reporting.

The household survey revealed 
“concerning” details about young 
people aged 15 to 24 years old, with 
early sexual debut, lack of condom 
usage and having unprotected sex 
with multiple sex partners being 
some of the key drivers of the HIV 
epidemic in those age groups.

During the release of the findings 
of the survey, a professor at the 
HSRC, Khangelani Zuma expressed 
his concern over the number of ad-
olescents and young people who did 
not know their HIV status.

“Of 75,000 young people younger 
than 25 years living with HIV, very 
few of them are on ARVs. What is 

even worse is that most do not know 
their status and we need to do more 
to focus on this group because if we 
do not, this pool of people will con-
tinue being an unfortunate reservoir 
of HIV transmissions,” said Zuma.

Up to 20 percent of Gauteng’s ad-
olescents and youths did not know 
their HIV status, while 13.4 percent 
of those who knew their status were 
not on treatment. The 12.1 percent 
of those who were on treatment 
were not virally suppressed.

Boys were having sex earlier with 
up to 17.8 percent of them starting 
before the age of 15 years while 
girls make up 7.9 percent.

“ W e k n o w 
that those relationships are very 
risky. Older males taking advantage 
of young girls and not using con-
doms is one of the contributing fac-

tors to higher HIV infections among 
young girls compared to young 
boys”, he explained. 

Zuma was also concerned about 
17.1 percent of males having report-
ed more multiple sexual partners in 
the 15 to 24 years old group. Out of 
the over 70 percent of individuals in 
the province who never used con-
doms or sometimes used them, 32.1 
percent of adolescents and youth 
aged 15 to 24 said they had used a 
condom during a recent sexual en-
counter compared to 19.3 percent of 
those aged 25 to 49 years.  

Gains made but more can be 
done

The HIV prevalence rate in the 
Gauteng province saw a slight de-
crease from 12.1 percent in 2017 to 
11.9 percent in 2022. As the third 
province with the lowest HIV prev-
alence in the country, the province 
had over 1.72 million people who 
were living with HIV in 2022 com-
pared to 1.78 million in 2017. 

Another gain that has been made 
in the province is the uptake of ART 
with an estimated 1.2 million peo-
ple who are living with HIV being on 
treatment. This increased uptake in 
ART resulted in up to 79.7 percent 
being virally suppressed, which 
means that they cannot transmit the 
virus to others.

Out of the UNAIDS target to have 

95 percent of people who are living 
with HIV knowing their status, 85.3 
percent were aware of their status. 
Up to 86.5 percent out of the target-
ed 95 percent were on ART, and an 
estimated 95.2 of those who were on 
ART were virally suppressed, slight-
ly exceeding the 95 percent target.

Senior Advisor for Quality Im-
provement with CDC South Africa, 
Ashely Boylan said the over 20 years 
of partnership between the various 
stakeholders was yielding results 
but more needed to be done to im-
prove on the progress that has been 
made over the years.

“With this information, we can 
strengthen our programs and tailor 
them to people who need it most. 
Data is knowledge, and with knowl-
edge comes great responsibility to 
respond, adapt, and improve,” she 
said.

She added that Gauteng was one 
of the first provinces that will be 
implementing the U=U roll-out cam-
paign which will focus on reducing 
HIV transmission by promoting ad-
herence to treatment which will re-
sult in the virus being undetectable, 
resulting in it being untransmitta-
ble.   

The end of the AIDS epidemic is in 
reach, and together we are stronger, 
and together we can see an AIDS-
free generation, Boylan added.

Every year on September 10, the 
world sets out to commemorate 
World Suicide Prevention Day.

More than 700,000 people die 
every year from suicide. To put it 
into perspective, if 700, 000 people 
died in Lesotho every year without 
replacement our population would 
be zero in about 3 years. 

Of the more than 700, 000 people, 
most are young people between the 
ages of 15-29. Lesotho is not im-
mune to this crisis, in fact, our little 
kingdom in the sky is fighting a los-
ing war against suicide, with rates 
of about 72.4 suicides per 100, 000 
people.

And this is the part where you are 
probably thinking “No, this cannot 
be” but think about it.

Every year online we say rest in 
peace to multiple souls lost to sui-
cide. Most people, dare I say every 
young person, knows someone who 

has committed or attempted sui-
cide or knows someone who knows 
someone who has. Now the ques-
tion remains, what are we doing 
to help? The answer may lie in this 
year’s theme for suicide prevention 
day.  ‘Changing the narrative’.  

It calls us to start having open and 
honest conversations on suicide and 
suicidal behaviour, these conversa-
tions should be held at individual, 
communal, and governmental lev-
els. By having these conversations 
honestly and without judgment we 
can break down barriers, create un-
derstanding and foster a culture of 
support for those that need it.

Suicide is a mental health issue, 
if we as a nation want to talk about 
suicide and be honest about it, we 
all need to be honest as a country 
about our mental health and the 
things that affect it. Let us be hon-
est, our current socio-economic 

situation as a country is a fertile 
ground for stress, distress and un-
happiness. 

We cannot ignore the rampant 
crime, high unemployment rates, 
financial inequality, gender-based 
violence, corruption and all that, to 
just talk. For us, mental well-being 
and in turn suicide prevention are 
partly going to come from the bet-
terment of our current situation as 
a country. We cannot expect some-
one who has lost all hope and con-
fidence because of poverty, unem-
ployment and exploitation to have 
a fighting chance at beating this si-
lent killer.

Those things are not in the same 
subset. 

When all that is said and done, the 
first thing we can do as a country is 
to talk about it. Remove the stigma 
attached to mental illness and sui-
cide, be honest about the struggles 
and engage in meaningful conver-
sations free from judgement and 
condescension. Check in with loved 
ones, let them know you are there to 
support them, share your story with 

others, use your time and resources 
to learn more about suicide and use 
your platforms to advocate for men-
tal health awareness. Conversations 
no matter how small create a ripple 
effect. Spread the knowledge.

Call out your representatives. Use 
your voice to advocate for policies 
and laws that support people. Advo-
cate for laws that protect employees 
with mental illness or mental health 
challenges, laws that protect those 
who are going through a rough time 
from exploitation and abuse.

We must also call out our policy 
makers, to improve the standards 
of care in our facilities, and to ad-
equately give resources to these 
facilities so they serve the public 
better. Use your voice to call for a 
change in our socioeconomic situ-
ation, we need to see employment 
opportunities and sustainable in-
tervention for the high poverty that 
plagues us. Force your leaders to 
make this a priority. 

If we work together, if we talk 
about it, we can change it.
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EXTERNAL ADVERT: 2 X AC-
COUNT MANAGER TRAINEE
Coca-Cola Beverages Lesotho has 2 
exciting opportunities in our SALES
Department. We are looking for tal-
ented individuals with relevant skills 
for 2 x
Account Manager Trainee roles, 
which will be based in Maseru. The 
successful
candidates will report directly to the 
Sales Manager.
TRAINEESHIP
The trainees will be exposed to:
• Commercial aspects of the sales 

environment
• Customer Care
• Customer Management
• Sales & Marketing Essentials
• Merchandising Standards
• Management Essentials
• Effective Communication
KEY ATTRIBUTES AND COMPE-
TENCIES
• Pre-determined sales/brands 

and market share targets
• Influence retail pricing within 

segments
• Maintain stock levels within seg-

ments
• Develop self towards account 

management opportunity
• Develop sound business rela-

tionships
• Conduct regular account reviews

Account Manager,
Coca Cola Beverages Lesotho (CCBL)
Coca-Cola Beverages Lesotho has an 
exciting opportunity in our SALES Depart-
ment. We are looking for
a talented individual with relevant skills for 
an Account Manager position which will 
be based in Hlotse/
Leribe. The successful candidate will re-
port directly to the Sales Manager.
Key Purpose Statement
To develop, implement and maintain effec-
tive account plans thereby managing the 
profitable
sales of CCBL products, and the develop-
ment and maintenance of new business 
relationships and
opportunities so that customer excellence, 
brand loyalty and profitable volume growth 
are achieved.
Key Outputs and Accountabilities
• Identify and implemented new busi-

ness opportunities
• Maintain high levels of customer ser-

vice
• Review account performance and re-

medial actions
• Formulate and execute account plans
• Manage and maintain trade assets
• Generate orders
• Execute promotions and activations
• Manage cash and credit accounts
• Compile competitor reports
• Execute according to required CCBL 

standard per channel
Key Competencies & Attributes
• Good analytical and numerical ability
• Able to build positive relationships
• Ability to negotiate and close a sale
• Team player who can also work inde-

pendently

Advertisement Vacancy

Online Bidding Starts: 25 Sep @ 14:00 Online Bidding Closes: 27 Sep from 14:00

Conditions: Each buyer has to be registered in order to bid. A refundable registration deposit of M5 000 (furniture) & 
M10 000 (vehicle) is payable via debit or credit card or EFT. No Cash! Duty is payable at border. All offers exclude VAT & Commission. All assets will 
be sold subject to confirmation. T’s & C’s apply. This auction is held subject to reserve prices. Vendor bidding is permissible. SUBJECT TO CHANGE 

WITHOUT PRIOR NOTIFICATION.

Enquiries: +266 627 83610Register & Bid Online: live.lescorauctions.com
Viewing: 23 Sep until 27 Sep from 09:00 - 16:00  |  Assets located at: Plot Nr. 12281-319 Florida Industrial Ha Hoohlo Maseru

Furniture & Household Appliances 

4x Dining Room Sets, 16x Dining Chairs, Dining Table, 8x Bed Sets, 2x Kitchen Schemes, 3x Brown Rattan Chairs, 2x Breakfast Stands, Kitchen 
Cabinet, Wardrobe, Bedroom Suite, Dressing Table, Brewing Equipment, 3x Round Coffee Tables, Dessert Bowls, Stainless Steel Drawers, 2x 

Washing Machines, 3x Microwaves, Chest Freezer, Rotary Oven, Ice Machine, Aluminium Induction Pot, 4x LED TV’s, 2x Hisense Hi Fi’s, TEC Fan, 
4x Oil Heaters & 4x Vacuums, 9x Dell Optiplex 7020 Core I5 CPU’s, 5x Dell Intel Core VPros, 13x Dell Monitors, 20x Desktops, 3x HP Printers, 11x 

Printers, 3x Xerox WorkCentres Printers, Projector, 2x UPS’s, 20x Laptops, 5x Dell Keyboards, 3x Satellite Dishes, 3x Mercury Elite 600 Pros, 
Paper Cutter, 4x Computer Stands, 3x Desks, 4x Office Chairs, 3x Cabinets, Filing Cabinet & 4x Wooden Bookshelves

LESOTHO BANK REPO VEHICLE TIMED ONLINE AUCTION

Online Bidding Starts: 24 Sep @ 14:00 Online Bidding Closes: 28 Sep from 14:00

HOMELY HAVEN FURNITURE TIMED ONLINE AUCTION

Commercial Assets & Runners
’22 Faw 15.180 FL 8 Ton Truck F/C C/C 
’20 Tata LPT 1518 F/C C/C
2x ’19 – ’18 Powerstars V3 2646S 6x4 
’16 Iveco 50C15V15 F/C P/V
’14 Paramount Trailer Flatdeck Superlink
’07 Volare Marcopolo M/B
‘22 Toyota Hilux 2.4 GD-6 Raider 4x4 D/C

‘21 Toyota Prado VX 4.0 V6
6x ‘21 Toyota Landcruisers 78 4.2D S/W 
‘19 Toyota Corolla Quest 1.6
2x ’18 – ‘12 Nissan Hardbody NP300 2.4i 4x4 D/C
‘18 Kia Rio 1.4 Tec 
‘15 Toyota Rav4 2.0 GX 
2x ‘14 Toyota Landcruisers 76 4.5D 

‘14 Ford Ecosport 1.0 Ecoboost Titanium
‘12 Nissan Patrol 4.8 GL
‘12 VW Golf Cabriolet 1.4 TSi
‘10 Mitsubishi Pajero 3.2 Di 
‘03 Nissan Hardbody 2400i SE 4x4 D/Cab
‘08 Lexus IS 250
‘01 Mercedes-Benz C180 Elegance

Non Runners & Scrap
‘17 Renault Captur 1.5 DCi Dynamique
‘12 Toyota Hilux 2.5 D-4D S/Cab
2x ‘01 Mazda B2500TD4x4 Drifter S/Cabs
‘00 Nissan Hardbody 3.2D 4x4 SE G85 D/Cab
Toyota Hilux 3.0 D-E 4x4 D/Cab
Toyota Hilux 2700 4x4

3x Gwm Steed 5’s 
Nissan Hardbody S/Cab
3x Tata Xenon DLe 4x4 
Land Rover Discovery 2
Land Rover Freelander 2
Mercedes-Benz SE300

Tata Telcoline 4x4 TDi
2x Mitsubishi Colts 2800 TD
Mercedes- Benz E190 2.0
Mercedes-Benz E280
Mercedes-Benz E220

• Handle Customer and Consum-
er queries

• Manage product quality in rela-
tion to quality standards

• Determine functional planning 
objectives

• Develop sound customer rela-
tionships

• Rotate across Sales, Channel 
Marketing and Execution func-
tions

QUALIFICATIONS / EXPERIENCE
• Preference will be given to appli-

cants with a completed National 
Diploma

• or Degree: Preferably in Market-
ing/Sales

• Applicants must be unemployed
• 1 to 2 years experience required
• Experienced driver with a valid 

driver’s license will be advanta-
geous

The advert has minimum require-
ments listed. Management reserves 
the right
to use additional or relevant informa-
tion as criteria for short-listing. Inter-
ested
applicants, who meet the above em-
ployee specifications, should please 
submit
their applications and CVs by email: 
fmorake@ccbagroup.com on or 
before close of business on the 
20th September 2024.

• Assertive and persuasive - ability to 
influence

• Open to change and looking for op-
portunities for improvement

• Good problem-solving ability, solu-
tions orientated and can be innovative

• Good analytical and problem-solving 
ability

• Responsible, conscientious and de-
pendable

• Self-discipline and well organised
• Good planning and execution ability
• Good ability to work under pressure 

and handle a demanding work envi-
ronment

• High energy levels and self-driven
Qualifications
• Minimum requirement: Diploma and 

completed sales and marketing qual-
ification. Associate degree and bach-
elor’s degree in Sales and Marketing, 
would be advantageous.

Experience
• Minimum requirement: 2 years rele-

vant FMCG experience in a sales and 
marketing environment.

• Experienced driver with a code 08 
drivers licence

• Expert computer literacy will be an 
added advantage

The advert has minimum requirements list-
ed. Management reserves the right to use 
additional or relevant
information as criteria for short-listing. In-
terested applicants, who meet the above 
employee specifications,
should please submit their applications 
and CVs by email: fmorake@ccbagroup.
com on or before close of
business on the 20th September 2024.
CLOSING DATE: 20 September 2024
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GOVERNMENT OF LESOTHO
DISTRICT COUNCIL PROCUREMENT UNIT – THABA-TSEKA

REQUEST FOR PROPOSAL 
TENDER NO: TTDC/MoLGCPHA/4/2024-25

Thaba-Tseka District Council 
hereby invites proposals from 
locally interested registered In-
surance Companies to provide 
the insurance cover for trucks 
and yellow plant for the District 
Council. 

To bid for the proposed con-
tracts, companies must be reg-
istered and hold relevant valid 
Traders’ licenses and must be 
in compliance with tax obliga-
tions with valid Tax Clearance 
certificate. 

The issue date for this ten-
der is 06 September 2024, and 
the closing date is 18 October 
2024. An (1) original and four 
(4) hard copies of the tender re-
sponses are to be deposited in 
the councils tender box situated 
at THABA-TSEKA DISTRICT 
COUNCIL OFFICE  opposite 
EDUCATION OFFICE, NOT 
LATER THAN 10:00a.m. All 
tenders will be opened on 18 

POST NO. POSITION DEPARTMENT  / 
FACULTY

DEADLINE

2290 Lecturer/Senior 
Lecturer

Geography and 
Environmental 
Science / Science 
and Technology

13th October, 
2024

For full job description please refer to NUL Website: www.nul.ls or visit 
our HR Office at Roma for a hard copy. Please quote the post number 
you are applying for. For further clarifications call +266 22340247 or 
+266 22340601 ext 3842/3844.

In your application letter, include the names and contact details of your 
three (3) referees

Please combine covering letter, CV, certificates and email them as one 
PDF document. All applications should be emailed to dhr@nul.ls and ad-
dressed to:

Director - Human Resources
National University of Lesotho
Roma 180 - Lesotho

The National University of Lesotho invites applications from suitably 
qualified candidates for the following posts:

OPPORTUNITY

 

October 2024 at 10:30a.m. 
Sealed envelope bearing no 
identification of bidder must be 
clearly marked PROPOSAL 
FOR INSURANCE COVER 
OF YELLOW PLANT AND 
TRUCKS FOR THABA-TSE-
KA DISTRICT COUNCIL. Ten-
der documents are available at 
the THABA-TSEKA DISTRICT 
COUNCIL (PROCUREMENT 
UNIT) at a non-refundable fee 
of M2, 500.00 (Two Thousand 
Five Hunderd Maloti only) 
payable at Urban Council 
Accounts Office.

Thaba-Tseka District Council 
reserves the right to accept or 
reject any or all bids.

Any queries or concerns 
in relation to this document 
should be sent to (matsel-
isofmoshe@hotmail.com) 
contact 62870120 not later 
than 03/10/2024.

ADVERTISEMENT

CONTRACT LHDA NO. 1389
PROVISION OF PROFESSIONAL SERVICES FOR THE DESIGN AND 
CONSTRUCTION SUPERVISION FOR THE RENOVATION AND REFUR-
BISHMENTS OF MOHALE LODGE BLOCK C AND
RECREATIONAL FACILITIES

The Lesotho Highlands Development Authority (LHDA) requests Quotations 
from Consultants for the Provision of Professional Services for the Design 
and Construction Supervision of the Renovation and Refurbishments of Mo-
hale Lodge Block C and Recreational Facilities.

Request for Quotations are available for collection, for a non-refundable fee 
of M1000, at LHDA, Procurement Offices, 7th floor, LHDA Tower Building, 
Kingsway Maseru from the 20 September 2024, or can be downloaded at 
NO COST from LHDA website, http://www.lhda.org.ls/lhdaweb/procure-
ment/currentTenders.

Sealed quotations clearly marked C1389 - Provision of Professional 
Services for the Design and Construction Supervision of the Renova-
tion and Refurbishments of Mohale Lodge Block C and Recreational 
Facilities, should be deposited at LHDA, 07th Floor, LHDA Tower Building, 
Kingsway; Maseru not later than 1200 hours on the 01 November 2024. 
The mandatory Pre-Bid Meeting and Site Visit date is scheduled for 
01 October 2024 at Mohale Lodge at 10:30 AM.

Local Individual Consultant
Job Title: Develop a guide to engage 
men and boys in improving Sexual and 
Reproductive Health (SRH) health out-
comes and ending gender based vio-
lence (GBV)
Closing date: 25th September 2024
UNFPA, the United Nations Population 
Fund is seeking services of an Individu-
al Consultant to develop a guide to en-
gage men and boys in improving Sexual 
and Reproductive Health (SRH) health 
outcomes and ending gender based vi-
olence (GBV)
Scope of Work
The consultant will be expected to un-
dertake a number of interrelated activ-
ities.
First, to
1. Develop an inception report and 

literature review
2. Conduct stakeholder consulta-

tions with relevant organisations, 
community leaders, and benefi ciar-
ies

3. Develop a detailed guide on male 
engagement. Develop a revised 
implementation plan and detailed 
2025 annual plan.

4. Design training modules and ma-
terials for capacity building.

5. Provide a framework for monitor-

Advertisement 

Advertisement Lesotho Highlands Development Authority
P.O. Box 7332, Maseru 100, Lesotho. 
Telephone: 22246000
Fax: 22310632

ing and evaluation Duration and 
Working Schedule

This consultancy will require 45 persons 
days over a period of 3 months October 
to December 2024
The consultant should have the fol-
lowing:
Education:
• Masters Degree in Public health, 

Education, Sociology, Gender stud-
ies or any relevant fi eld.

Experience:
• demonstrable expertise in gender 

studies, SRH, and GBV prevention.
• Experience in developing engage-

ment guides and conducting train-
ing.

• Strong research and analytical 
skills.

• Excellent communication and facil-
itation skills.

Procedures for Submission
• Interested local consultants 

should submit (by mail) their CV 
to mmathe@unfpa.org by 17:00 
on 25 September 2024. Please 
include Male engagement guide 
consultancy in the subject line of 
your email.

• For Further information visit UNF-
PA on http://lesotho.unfpa.org and 
UNFPA.LS
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Chris Theko

PLANNING • DECO • CATERING • HOSTING

CORPORATE CHALLENGE 
HOSTED BY LIOPELO EVENTS

 
MASERU MALL, MASERU. 
LESOTHO 2024

JOIN LESOTHO’S BIGGEST
TEAM BUILDING EVENT
8TH ANNUAL EDITION OF CORPORATE CHALLENGE 

3rd OCT | M3200 | TEAM OF 5

Entries close on the 
15th September 2024 

• Be prepared for the storm coming on 
  the 3rd of October 2024
• Get your organisation registered and  
  experience the best fun the event has   
  to offer
• Remember, it’s a team building event        
  that promotes healthy lifestyle
• So get out your comfort zone and   

  expect the unexpected
• This year promises to be bigger and  
  better 20 new obstacles and games  
  galore
• Entries are open
• So register now, or miss out on one  
  of the biggest team building events of   
  the year

For more information call us on:
Cell (+266) 62741560 / 56493151  email liopeloevents@gmail.com

ARTS
& ENTERTAINMENT

In a night filled with elegance, anticipation, and 
national pride, 24-year-old Refiloe Makoae was 
crowned Miss Lesotho 2024.

New Miss Lesotho, Refiloe Makoae, 
vows to serve with dedication

The coronation, held at the prestigious 
Victory Hall in Maseru last Saturday, saw 
Makoae take the reins from her prede-
cessor, Lerato Masila. The ceremony was 
graced by notable attendees, including Her 
Majesty Queen Masenate Mohato Seeiso 
and Her Royal Highness Princess Senate 
Seeiso, adding a regal touch to the evening.

Makoae, who had previously held the 
title of Miss Maseru 2022, emerged victo-
rious after a pageant that celebrated not 
only beauty but also talent, intelligence, 
and dedication to community service. The 
newly crowned queen expressed her grat-
itude and excitement in her acceptance 
speech, vowing to serve her country with 
passion and purpose.

“I am deeply honored to hold this ti-
tle and promise to use this platform to 
positively impact my country,” Makoae 
stated, her voice filled with emotion. She 
described the win as a long-held dream fi-
nally coming true, noting that it had been 
a goal she had prayed and worked toward 
for years.

Makoae outlined her vision for her reign, 
focusing on empowering young Basotho 
through skill development, education, and 
self-sufficiency. Her experience as a soccer 

outcome and hope that all our patrons were 
happy too. We have met our expectations and 
are proud of the work we’ve done,” she said. 

However, Mosola acknowledged that 
growth is always part of the journey, adding: 
“We always know that there is room for im-
provement, and we look forward to what the 
future holds.”

One of the unique twists in this year’s event 
was the inclusion of four contestants from the 
past four years, who joined the eight final-
ists to compete for the prestigious Aloe Era 
Crown. It was a reminder that Miss Lesotho 
is not just a competition but a celebration of 
resilience, growth, and ongoing service.

As the crown was passed on, the outgo-
ing Miss Lesotho, Lerato Masila, was also 
honored for her impactful reign. Her tenure 
was marked by her dedication to advocating 
for young women and championing various 
causes, leaving a legacy for Makoae to build 
upon.

With her newfound role, Refiloe Makoae 
now embarks on a journey to represent Le-
sotho on the national and international stage. 
Her reign promises to be one of ambition, 
grace, and a deep sense of responsibility as 
she steps into her role with dedication and a 
clear vision for the future.

player, a sport she credited with shaping her 
confidence and approach to life, will also be a 
key part of her mission. 

“I want to use this platform to inspire, in-
fluence, support, and uplift young Basotho 
through different interventions that will help 
them unlock their fullest potential,” she said, 
underscoring her commitment to sports as a 
tool for empowerment.

As Miss Lesotho 2024, Makoae received a 
prize package valued at M45,000, including 
an initial cash deposit of M2,500 sponsored 
by Lesotho PostBank. 

Beyond the financial rewards, she was 
granted a coveted three-month paid intern-
ship at Revenue Services Lesotho (RSL), an 
opportunity that promises to provide valua-
ble professional experience. 

Other prizes included a temporary stay 
at Scenery Guesthouse, unlimited transport 
courtesy of Global Cabs, and a Huawei Nova 
smartphone and tablet worth M15,000.

The coronation event, organized by New 
Era Events, was widely hailed as a success. 
The evening was a glamorous affair, with daz-
zling performances adding to the excitement. 
Mabahlakoana Mosola, representing New Era 
Events, expressed satisfaction with how the 
evening unfolded. “We are happy with the 
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Pencil artist Uncle Donze takes 
a two-year hiatus to focus on 
education

Vibeboy drops 
dedication 
Mixtape 

Mphohlela Ralethoko, widely known by his 
artistic alias Uncle Donze, has announced a 
two-year break from his flourishing career 
as a pencil artist to concentrate on his aca-
demic pursuits.

The 22-year-old self-taught artist, who 
rose to fame in 2021, has become a house-
hold name in the fine arts world, celebrated 
for his exceptional drawing skills.

Born and raised in the dusty village of Ko-
alabata, on the eastern outskirts of Lesotho’s 
capital, Maseru, Uncle Donze has captured 
the hearts of many with his intricate pencil 
drawings. Despite his young age, his artistry 
has earned him the title of “the best pencil 
artist” among his peers and admirers.

In a recent interview with Newsday, Uncle 
Donze revealed that he is returning to school 
full-time after a two-year hiatus. 

“After dropping out two years ago, I have 
finally decided to resume my studies, but in 
a different field,” he shared. 

He has enrolled in a four-year course at 
University in Rwanda, which marks a signif-
icant shift in his life, as he temporarily steps 
back from the art world to prioritise his ed-
ucation.

Uncle Donze’s journey began after com-
pleting his secondary education at Method-
ist High School. He initially enrolled at Lero-
tholi Polytechnic but left to focus on his art 
career. During this time, he built a respected 
brand, leveraging social media platforms 
like YouTube to showcase his talent and gain 

Mohale’s Hoek-born music producer and 
composer, Reitumetse Ratlali, better known 
as Vibeboy, launched his latest mixtape ti-
tled ‘FOR YOU AND HER’ on Saturday night 
at Tesfa Lounge in Maseru. The event drew 
an enthusiastic crowd of fans and music lov-
ers eager to experience the new project.

The self-taught producer, who has steadily 
built a reputation in Lesotho’s music scene, 
described the mixtape as a dedication to the 
art form he loves. The 14-track collection 
features an impressive lineup of local talent, 
including T.U.R.K, Mothapo Oa Loti, Dave 
Stone, EMCHURCH, MACC Warlet, LU Srenk, 
HBK, Tono, Raymond Sea, Separola, Thandi 
amongst others. 

The launch event was a celebration of cre-
ativity and collaboration, with the featured 
artists taking the stage to perform their con-
tributions to the mixtape. The atmosphere 
was electric, as each performance show-
cased the unique styles and lyrical prowess 
of the musicians involved.

Vibeboy shared his vision for the mixtape, 

We are on the same wavelength with them, 
we just need our people to now give us a 
chance and rally behind such projects.”

Hip hop is really coming back to its glo-
ry days, when you look at the international 
standard starting with South Africa where 
for some time it seemed hip hop was dead 
because of the hype around Amapiano, now 
artists are putting out good music. They are 
working together which is something we 
need locally,” he added. 

In an emotional tribute, Vibeboy ex-
pressed his gratitude to both his father and 
grandmother for making everything possi-
ble in his life and career. The mixtape’s open-

ing track, ‘Ngiyabonga’, offers listeners an 
intimate glimpse into his relationship with 
them, setting the tone for a project steeped 
in personal significance.

Vibeboy’s journey in the music industry 
began around 2015 as a rapper, but he soon 
realized that his true calling was in music 
production. In 2016, he began honing his 
skills on a friend’s laptop using Fruity Loops 
software, eventually advancing to more so-
phisticated tools. 

His hard work and dedication have culmi-
nated in the release of ‘FOR YOU AND HER,’ 
his second project following the 2021 mix-
tape ‘Dos and Don’ts.’

widespread recognition.
Despite his decision to pause his artistic 

endeavours, Uncle Donze assured his fans 
that he would not entirely abandon his craft. 

“I will try to give art my attention during 
school breaks and if there are any good of-

expected, another achievement was being able to organise 
the first ArtFair in Lesotho with the help of a close friend 
Jason, and all the expenses on my shoulders as there were 
no sponsors,” he said.

Uncle Donze mentioned that the ArtFair will not take a 
break as an annual event, also highlighting that the 2025 
edition will be on 10 August. 

“Hopefully this coming year we will have sponsors as the 
event had a very good attendance of around 80 people this 
year. This simply showed us how much our people love and 
have been longing for art shows which is sorely about the 
fine art,” he concluded.

I will try to give art my 
attention during school 
breaks and if there are 
any good offer requests 

for my work

“
”

explaining that he carefully selected each 
artist to create a cohesive and impactful pro-
ject. 

“As a DJ and producer, I wanted to bring 
together the best voices and sounds that 
would resonate with listeners,” Vibeboy 
said. “Hip hop has faced some tough compe-
tition lately, and I wanted to give the genre’s 
fans something they could really sink their 
teeth into.”

The mixtape’s launch comes at a time 
when the local hip hop scene is striving to 
maintain its relevance in a rapidly changing 
music landscape. Vibeboy’s dedication to the 
genre is evident in the quality and diversity 
of the tracks on ‘FOR YOU AND HER,’ which 
is already generating buzz among listeners.

“It is unfortunate that here at home, hip 
hop is the one genre taken for granted a lot, 
so we are still trying to build it up hence this 
heavy heated line up of hip hop acts and I am 
grateful that all them were eager to jump on 
this project,” Vibeboy said. 

“What is funny is that the kind of music I 
produce is the kind people generally listen 
to that is created by South African artistes. 

fer requests for my work,” he said, offering 
a glimmer of hope to those who admire his 
work.

Uncle Donze’s success has challenged tra-
ditional perceptions of art as a viable career 
path. Through his dedication and skill, he 
has proven that passion can indeed be trans-
formed into a sustainable livelihood, even in 
fields where financial success is not always 
guaranteed.

As Uncle Donze embarks on this new 
chapter, his fans and the art community will 
undoubtedly await his return to the drawing 
board, eager to see what new inspirations 
his academic journey will bring to his future 
works.

Taking a break away from the limelight 
might set him back since more artists are 

coming through the ranks, 
he has acknowledged that 
he may come back to find the 
competition tough. 

“I don’t think I will be able 
to come back and pick up 
where I left off because only 
drawing on holidays might 
push back the brand and for 
sure there will be hot new 
artists so picking up where 
I left everything will be hard 
but I pray I will,” he stated. 

In 2023 he managed to cre-
ate a masterpiece of the Swiss 
tennis legend, Roger Federer 
who had been in Lesotho on 
his foundation engagements. 
He has also created master-
pieces for the country’s Prime 
Minister, Sam Matekane, and 
the Minister of Local Govern-
ment, Chieftainship, Home 
Affairs and Police, Lebona 
Lephema.  

Over the years, Uncle 
Donze has been able to make 
sales of six and 5 figures for 
his art pieces where one 
was sold for M200,000 and 
another M80,000. He said 
those have been his biggest 
achievements to date. 

“Apart from having an art 
piece sold for 6 and 5 figures 
in 2023 which I had never 
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Women’s 
football shines 

bright

Jobo speaks on juggling 
sports and employment

SPORTS
Seabata Mahao

Thabo Rakhomo

Seabata Mahao

Puseletso Jobo, senior striker for Kick-
4Life Ladies Football Club (FC), is not 
only a star on the field but also an ad-
ministration trainee at Kick4Life Social 
Enterprise. 

Known for her goal-scoring prowess, 
she was the top scorer in the Lesotho 
Women’s Super League (WSL) during her 
first season with Kick4Life in 2022/23. 

This outstanding achievement earned 

LNIG boosts Majantja with 
M600K sponsorship 

… LDF Ladies triumph in thrilling 
pre-season tournament

Following the Women Diski Challenge 
Tournament, which saw eight women's 
football clubs compete at Ratjomose 
Sports Grounds over the weekend, the Le-
sotho Women’s Super League (WSL), set 
to kick off on October 29, is expected to 
be highly competitive.

The tournament featured WSL teams, 
including LDF Ladies, Kick4Life Women, 
Berea Ladies, LMPS Ladies, Lijabatho La-
dies, and newly promoted Bokamoso La-
dies.

Completing the fixture were Hunters 
Ladies and Koalepe Ladies from the low-
er division.

The two-day event kicked off on Sat-
urday with Bokamoso Ladies surprising 
football fans by defeating LMPS Ladies 
2-1 to advance to the semifinals.

In other games, LDF Ladies dominat-
ed Koalepe Ladies with a resounding 9-0 
win, Berea Ladies eased past Hunters La-
dies 3-0, and Kick4Life Women defeated 
Lijabatho Ladies 3-0 in the final match of 
the day.

Sunday’s semi-finals were tightly con-
tested, with every team vying for the 
championship. Berea Ladies advanced af-
ter a 5-3 penalty shootout win following a 
1-1 draw against Bokamoso Ladies.

The second semi-final, anticipated as 
the "final before the final," lived up to 
expectations, ending in a 0-0 draw. LDF 
Ladies triumphed 5-3 on penalties over 
Kick4Life Women to secure their spot in 
the final.

In the championship match, LDF Ladies 
showcased their dominance by defeating 
Berea Ladies 3-0, lifting the tournament 
trophy.

The tournament left women’s football 
fans praising the high level of competi-
tion, with coaches expressing satisfaction 
with the event as a valuable pre-season 
preparation.

“I said at the end of last season that 
women’s football is growing, and the dom-
inance of one team will soon be a thing of 
the past. Today, we saw how strong Kick-
4Life Women were against us,” said LDF 
Ladies coach Lengana Nkhethoa.

Kick4Life Women coach, Teboho Taki-
si, had mixed emotions after his team's 
penalty loss but expressed confidence in 
their readiness for the upcoming league 
season.

Individual awards were also present-
ed: Boelo Lepheane of Kick4Life Women 
won the Golden Glove, ‘Mafusi Phezu-
lu claimed the Golden Boot with three 
goals, Berea Ladies' Lehloenya Nkhasi 
was named Coach of the Tournament, and 
Bokang Ntsane of LDF Ladies was hon-
oured as Player of the Tournament.

With the tournament behind them, all 
eyes now turn to the highly anticipated 
new season, which promises thrilling 
matches.

Fixtures for 29/09/2024:
• Lijabatho vs Mphaki HS Ladies
• Thaba-Tseka Ladies vs LDF Ladies
• Berea Ladies vs Bokamoso College 

Ladies
• FC Stoko vs Kick4Life Women
• LMPS Ladies vs Bantu Ladies

The Lesotho National Insurance Group 
(LNIG) Hollard has announced a signi�icant 
M600,000 sponsorship deal with Majantja 
Football Club (FC), marking a major mile-
stone for the newly promoted Vodacom 
Premier League (VPL) side. 

The sponsorship will be spread over 
three years, with LNIG Hollard providing 
M200,000 annually to support the club’s 
development and �inancial stability.

Majantja earned promotion to the top-
�light league after winning the A Division 
League Southern Stream last season. The 
�inancial boost from LNIG Hollard is expect-
ed to help the team navigate the challenges 
of competing at the highest level.

Motolo Makepe, Assistant Coach of Ma-
jantja, expressed excitement about the 
sponsorship, noting that it would signi�i-
cantly motivate the players and technical 
team. 

"To have a big brand like LNIG Hollard 
backing us is a huge morale booster, and we 
promise to work hard to make the most of 
this partnership," said Makepe.

Kefuoe Ramokhele, General Manager of 
LNIG Hollard, explained that the company 
decided to sponsor Majantja after being 
approached by the club. He highlighted 
the importance of sports in society and the 
company’s commitment to supporting it.

"We were approached by Majantja for a 

LNIG boosts Majantja with 

her the Fans’ Favourite Player award at 
the prestigious Ladies in a Men-Domi-
nated Game event.

However, Jobo's impact goes beyond 
the pitch. While honing her football 
skills, she is also acquiring valuable 
administrative experience, making her 
more employable and shaping a prom-
ising future. In a recent interview with 
Kick4Life’s Communications and Mar-
keting team, Jobo shared insights into 
her journey.

“Growing up, I’ve always wanted to ad-
dress social problems and be a catalyst 
for change. It’s no surprise that I find 
myself here today,” Jobo said. 

“Being part of Kick4Life, the first foot-
ball club solely focused on social change, 
is a blessing. Their Fit4Work & Play pro-
gram has transformed me professionally, 
personally, and spiritually.”

Jobo graduated from the National Uni-
versity of Lesotho (NUL) with a bache-
lor’s degree in Political Science and Pub-
lic Administration. 

“While I learned theory in the class-
room, Kick4Life gave me hands-on ex-
perience as an administrative assistant 
trainee, first in the Academy and now in 
the Social Enterprise,” she explained.

In addition to her work in administra-
tion, Jobo serves as a character develop-

ment facilitator and a life skills coach for 
Kick4Life’s Girls United program. This 
initiative empowers girls and young 
women with sexual and reproductive 
health education, knowledge of their 
rights, and tools to prevent and respond 
to gender-based violence.

“As a career-driven athlete, I aim to 
contribute to sports in ways that extend 
beyond just playing. Kick4Life has given 
me a taste of that dream. Through their 
Fit4Work & Play program, I’ve been able 
to achieve my academic and athletic po-
tential,” Jobo said proudly.

Kick4Life’s Country Director, Motlatsi 
Nkhahle, also expressed his pride in the 
program's success. 

“Our goal is to develop more than just 
players. By instilling positive values, fos-
tering a service-minded attitude, and 
promoting a growth mindset, we are 
delighted to support Puseletso and oth-
er Basotho youth on this transformative 
journey,” Nkhahle stated.

Kick4Life is committed to using sport 
as a vehicle for social change, empower-
ing its participants both on and off the 
field. Through initiatives like Fit4Work & 
Play, it bridges the gap between sports 
and employment, helping youth like 
Jobo realise their full potential and build 
brighter futures.

Kefuoe Ramokhele, the General Manager of LNIG Hollard

The senior striker of Kick4Life Ladies Foot-
ball Club (FC), Puseletso Jobo

partnership, and we accepted their propos-
al because we recognize how vital sports 
are within our community," Ramokhele 
said. 

"As part of the agreement, Majantja will 
receive M200,000 annually for three years, 
and the deal is subject to renewal and im-
provement."

Ramokhele also emphasized that this 
sponsorship is part of LNIG Hollard's 
broader commitment to giving back to so-
ciety.

Majantja FC President, Moeti Lekhooana, 
expressed gratitude for the partnership, 
assuring LNIG Hollard that the team would 
work hard to represent the sponsor well 
and make them proud. 

"We are going to ensure that both brands, 
Majantja and LNIG Hollard, bene�it from 
this partnership," Lekhooana said. 

"We believe we have built a team that 
will be admired by many, and we are ready 
to contribute to the growth of our partner, 
LNIG Hollard."

Lekhooana also noted that the sponsor-
ship would provide much-needed �inancial 
support to pay players and the technical 
team, helping the club focus on achieving 
success in the Vodacom Premier League.

The partnership between LNIG Hollard 
and Majantja FC highlights the growing im-
portance of corporate sponsorship in sup-
porting sports development in Lesotho, as 
teams like Majantja seek to establish them-
selves in the country's top football league.
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Lesotho senior team, Likuena in Morocco

Likuena’s hopes of qualifying for the Africa Cup 
of Nations (AFCON) have taken a severe blow 
after suffering a second consecutive defeat.
The Lesotho national football team was narrow-
ly beaten 1-0 by Morocco in their latest Group B 
clash, with a last-gasp goal sealing their fate.
The heartbreaking moment came in the 93rd 
minute when Real Madrid star Brahim Diaz, 
introduced from the bench in the second half, 
scored a stoppage-time winner, breaking Likue-
na's resolve. 
Diaz, along with Morocco’s captain Hakim Zi-
yech, was brought on to inject fresh energy into 
the Atlas Lions’ attack, and their presence ulti-
mately made the difference.
Morocco entered the match riding high after a 
4-1 victory over Gabon, while Lesotho was com-
ing off a 3-1 loss to the Central African Repub-
lic. From the outset, Morocco dominated pos-
session and dictated the pace of the game, but 

they found it dif�icult to break down Likuena’s 
stubborn defence, expertly marshalled by the 
captain, Sekhoane Moerane.
Moerane put in a heroic performance, making 
several crucial saves to keep his side in conten-
tion. The �irst half ended goalless, with Lesotho 
holding �irm despite Morocco’s relentless pres-
sure.
In a bold tactical move, Morocco’s coach Walid 
Regragui made four substitutions at the start 
of the second half, including the introduction of 
Ziyech and Diaz. The changes increased Moroc-
co’s attacking threat, but chances remained lim-
ited for both sides. Likuena's best opportunity 
came through talisman Motebang Sera, while 
Lehlohonolo Matsau sent a long-range effort 
high over the bar.
As the match seemed destined for a draw, Diaz 
found space in the dying minutes, �inally break-
ing through Lesotho’s defence to score and se-

Likuena's AFCON dream diminishes

cure Morocco’s second victory of the quali�iers.
In a post-match interview, Likuena’s head 
coach, Leslie Notši, acknowledged the dif�iculty 
of the match. 
“It was a tough encounter, and while we didn’t 
get the result we wanted, I am proud of the play-
ers. They stuck to the game plan and showed 
great character,” he said. 
"There’s a lot we can take from this match mov-
ing forward. We have the potential to become a 
very competitive team."
Likuena’s journey back home saw the team 
travel from Morocco to Southern Africa, with lo-
cal players and staff returning to Maseru by bus, 
while international-based players �lew to their 
respective clubs. Motebang Sera and Thabo 
Makhele returned to their South African clubs 
Royal AM and Chippa United to prepare for the 
new PSL season. Meanwhile, Neo Mokhachane 
rejoined Jwaneng Galaxy ahead of their CAF 

Champions League �ixture against Orlando Pi-
rates.
The second loss condemned Likuena to the 
bottom of group B table, with zero points and 
a negative goal difference of -3. And despite 
the setback, Likuena will take lessons from 
this hard-fought contest as they continue their 
quest for AFCON quali�ication from their four 
remaining quali�ier games.
For Morocco, the result was less about points 
and more about experimentation. With their 
place at AFCON 2025 already secured as the 
host nation, the Atlas Lions used the match 
to test different tactical approaches and give 
younger players valuable international experi-
ence.
Though they struggled to dominate as they had 
in previous matches, Morocco’s ability to secure 
a last-minute win highlighted their resilience 
and determination.


