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1. INTRODUCTION
7KH YLVLRQ Rl WKH ,QGHSHQGHQW (OHFWRUDO &RPPLVYV|
VWDEOH DQG SURVSHURXYV QDWLRQ WKURXJK VXVWDLQDE
FRQWLQXRXVY GHYHORSPHQW DQG LPSURYHPHQW RI UHOD
DQG GHOLYHU\ Rl UHJXODU FUHGLEOH DQG DFFHSWDEOH
WR DOO
7KH ,(& WKHUHIRUH VHHNV WR UHFUXLW D VXLWD E O \Difextbr
of Elections 7KH VXFFHVVIXO FDQGLGDWH PXVW GHPRQVWUD
FDSDELOLWLHY DQG WKH DELOLW\ WR SURYLGH HIIHFWLY
2. REQUIREMENTS
4XDOLAFDWLRQV (VVHQWLDO
$ SRVWJIJUDGXDWH TXDOL¢{FDWLRQ LQ /DZ 3XEOLF
*RYHUQDQFH 3XEOLF 3ROLF\ 3URFXUHPHQW DQG 6XSSO
$GPLQLVWUDWLRQ ODQDJHPHQW 6RFLRORJ\ RU RWKHU U
DGPLQLVWUDWLRQ
&DQGLGDWHYVY PXVW GHPRQVWUDWH VWURQJ FRPSH
VWDNHKROGHU HQJDJHPHQW FRPPXQLFDWLRQ SURFXU
DGPLQLVWUDWLRQ ZLWKLQ FRPSOH[ SXEOLF RU GHPRFUD
$ 3K' TXDOL¢(FDWLRQ RU D UHFRJQLVHG H[HFXWLYH Ok
2.2 Experience (Essential)
$ PLQLPXP RI VL[
PDQDJHPHQW SRVLWLRQ
'"HPRQVWUDWHG H[SHULHQFH LQ WKH GHYHORSPHQW
6WURQJ SROLWLFDO DZDUHQHVV FRPSOHPHQWHG E\ D
SURFHVVHV
3URYHQ DELOLW\ WR HVWDEOLVK DQG PDLQWDLQ FR
DFWRUV
3URYHQ H[SHULHQFH LQ PDQDJLQJ DQG IDFLOLWDWL
DGGHG DGYDQWDJH
2.3 Knowledge, Skills and Abilities
([ WHQVLYH NQRZOHGJH RI HOHFWRUDO SURFHVVHV
DQG RWKHU HOHFWRUDO ODZV RI /HVRWKR
:RUNLQJ NQRZOHGJH RI WKH RSHUDWLRQV DQG IXQFW,|
$ELOLW\ WR ZRUN LQGHSHQGHQWO\ DQG H[HFXWH DV
'"HPRQVWUDWHG XQGHUVWDQGLQJ RI HOHFWRUDO SU
PDQDJHPHQW
3URYHQ SHUIRUPDQFH LQ WKH UROH RI
OHDGHUVKLS SRVLWLRQ
6WURQJ OHDGHUVKLS DQG VXSHUYLVRU\ VNLOOV ZL
$ELOLW\ WR HVWDEOLVK DQG PDLQWDLQ HIIHFWLYH ZH
JRYHUQPHQW LQVWLWXWLRQV SROLWLFDO SDUWLHV FL
6RXQG NQRZOHGJH RI RUJDQLVDWLRQDO JRYHUQDQFH
$ELOLW\ WR SURGXFH KLJK TXDOLW\ UHSRUWYV LQ OLQ
H[FHOOHQW YHUEDO DQG ZULWWHQ FRPPXQLFDWLRQ
6WURQJ WHDPZRUN DQG FROODERUDWLRQ VNLOOV
'"HPRQVWUDWHG KRQHVW\ LQWHJULW\ DQG KLJK HWK
3UR¢(FLHQF\ LQ FRPSXWHU DSSOLFDWLRQV DQG LQIR
2.4 Competencies
(IFHOOHQW LQWHUSHUVRQDO DQG FRPPXQLFDWLRQ V
$ELOLW\ WR GHYHORS DUWLFXODWH DQG LPSOHPHQ
6WUDWHJILF DQG FUHDWLYH WKLQNLQJ DELOLW\ LQFQ
6RXQG XQGHUVWDQGLQJ RI /HVRWKRfV VRFLDO SROL
$ELOLW\ WR ZRUN HIIHFWLYHO\ XQGHU SUHVVXUH DQGQ
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7R PDQDJH WKH RSHUDWLRQV RI WKH
4. DUTIES AND RESPONSIBILITIES
4.1 Strategic Planning and Leadership
LRQ ,B& RIV GMRRFRIQ\W O DEXW BIDWRI JWK HD Q& RIS €@ U\D WH. @ QD
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4.2 Management and Administration
3URYLGH OHDGHUVKLS DQG PDQDJHPHQW RI WKH
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Making Sesotho language fashionable

Chris Theko

When Naomi Motebang and her husband began
watching social media videos featuring language
challenges, tongue twisters, and translation skits
from around the world, they saw more than enter-
tainment.

They saw an opportunity. “We thought to our-
selves, wouldn't it be funny if we did this skit in Ses-
otho?” Naomi recalls.

What started as a collection of amusing Sesotho
words and phrases quickly evolved into one of Le-
sotho’s most engaging language-focused content
platforms. Today, Naomi is among a growing gener-
ation of digital creators using social media not only
to entertain but also to preserve culture, promote
language, and connect people across borders.

Through TikTok and Facebook, she has built a
loyal audience fascinated by the richness, complex-
ity, and uniqueness of the Sesotho language.What
surprised her most was how far that audience had
spread.

“I was looking through my content reach after
reading comments from people saying where they
were watching from and realised I had viewers from
across Africa, the UK, the United States and parts of
Asia” Naomi said.

While she cannot pinpoint the exact moment she
realised her content had become something bigger,
the response confirmed that people were genuinely
interested in learning about Sesotho.

For many Basotho viewers, Naomi believes her
content sparks a sense of pride.

“I think for Basotho it makes them feel proud of
our language and seeing other people take an inter-
estinit”

For international audiences, she attributes her
success to accessibility.

“My videos are interactive and easy to follow be-
cause [ include subtitles. I've realised some creators
make content in Sesotho but don’t always provide a
way for people who don't understand the language
to follow along”

This simple decision has transformed her content

from local enter-
tainment into a
cultural  bridge
connecting Leso-
tho to the world.

One of the as-
pects of Sesotho
that  fascinates
Naomi most is the
language’s com-
plexity.She points
to words such
as noka, whose
meaning chang-
es depending on
pronunciation
despite  having
the same spelling.

“The
ings on different
alphabets help people know the pronunciation,
especially for words that are written the same but
pronounced differently”

These linguistic nuances have become a recurring
theme in her videos, which often challenge assump-
tions about language and reveal layers of meaning
that even some native speakers may not fully appre-
ciate.

Creating this content requires research, but
Naomi admits she does not always rely on digital
tools.

mark-

“Google doesn't always get it right,” she said.

Instead, she turns to what she considers a more
reliable source: the community.

“I reach out to my people. Literally anyone -
friends, neighbors, family; the community.”

That approach reflects her belief that language
belongs to people and that authentic knowledge
often lives beyond search engines and translation
software.

As her platform grew, Naomi began to recognise
the responsibility that comes with representing a
language and culture online.

“Social media is very important because it gives

Naomi Motebang

everyone control
over what infor-
mation they put
out there,” she

explained.
“Unlike re-
stricted docu-

mentaries  that
may sometimes
provide mislead-
ing information,
creators can
share authentic
perspectives.”

With that free-
dom comes ac-
countability.

“l feel I have
the responsibility
to give correct in-
formation and cancel out misleading information”
she said.

It is a mission that has become increasingly im-
portant as more people rely on online content to
learn about countries, cultures, and languages they
may never have encountered before. Now Naomi is
taking that mission beyond the screen.

Her latest project, Kaai’s Guide to Speaking Ses-
otho, is a pocket-sized language guide designed
specifically for tourists, volunteers, expatriates, and
visitors who want to communicate confidently while
exploring Lesotho.

While much of her audience consumes content
online, Naomi realised there were many people who
still preferred physical resources.

“I thought, why leave that group out?” she said.

Her target audience is clear: foreigners spend-
ing anything from a few days to several years in the
Mountain Kingdom.

“When you land, you want to be familiar with sim-
ple, everyday language. Travellers may fear getting
lost because of the language barrier. What better
way to help than a pocket-sized guide that teaches
you how to get around towns and communities?”

said Naomi.

Unlike traditional language textbooks, the guide is
intentionally practical.

“Not everyone wants a long read. It becomes te-
dious to learn through a large textbook when you're
only visiting for a few days.”

The book promises to be educational while main-
taining the same humour, accessibility, and interac-
tivity that have made her online content so popular.
The guide will also introduce readers to the broader
story of Lesotho.

Included are fun facts about the country, insights
into Basotho culture, information about traditional
attire and local cuisine, and even stickers that visi-
tors can keep as souvenirs.

For Naomi, authenticity matters.She wants read-
ers to experience a publication created from within
Lesotho rather than one produced from an outside
perspective.The project represents a celebration of
both language and identity.

Rather than releasing one comprehensive guide,
Naomi plans to roll out the project in phases.

The first booklet will focus on introductions and
basic greetings under the theme Welcome to Leso-
tho. Future editions will cover topics such as food,
travel, and everyday interactions with local commu-
nities.

Her long-term vision is ambitious.She hopes to
see the guides sold at airports and made available
digitally so that people around the world can access
them before they even arrive in Lesotho.

When asked which single Sesotho word best
represents the Basotho people, Naomi does not hes-
itate.’Khotso."The word means peace, but its signifi-
cance runs much deeper.

“It is another way of saying hello. It is also part of
our national motto and the final words of our nation-
al anthem: Khotso, Pula, Nala,"

She says many foreigners who visit Lesotho often
speak about the country’s peaceful nature and wel-
coming people.

“We truly are a peaceful nation.”

In many ways, that single word captures Naomi’s
mission.
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Purple Coffee & Co: The

culture

Lungile Maseela

Not too long ago, it was known simply as Ar-
tisan, a specialty coffee and pizza spot tucked
away in Maseru that quietly attracted coffee
lovers, creatives and food enthusiasts.

Today, with a fresh identity and a grow-
ing social presence, Purple Coffee & Co has
evolved into something bigger than a café. It
has become a lifestyle.

On weekends especially, the space fills
with young people dressed intentionally for
the occasion. Girls sit around wooden tables
with iced coffees and journals, couples share
sourdough pizza, while others snap photos of
cookies, muffins and melting ice cream under
soft lighting.

For many in Maseru, Purple is no longer just
somewhere to eat. It is somewhere to be seen,
unwind and momentarily escape the pressure
of everyday life.

The café’s rise reflects a bigger cultural shift
happening among young Basotho. Across
social media platforms like TikTok and Ins-
tagram, “soft life” culture, centered around
aesthetics, self-care, calm spaces and curated
experiences, has become increasingly popu-
lar: Purple Coffee & Co seems to sit right at the
center of that movement.

Formerly operating under the name Artisan,
the café originally built its identity around spe-
cialty coffee and Neapolitan-style pizza.

According to a 2022 feature by Coffee Mag-
azine, the café was founded by Sehlabaka
“SG” Rampeta and Lebohang “Pesh” Rampeta

during  the
COVID-19
pandemic
after they be-
gan exploring
coffee culture,
sourdough
bread and
pizza-making.

The orig-
inal  Artisan
space quick-
ly stood out
because  of
its  carefully
designed at-
mosphere.
Even  then,
the founders
spoke openly
about want-
ing to create
not only good
coffee, but an
experience.

The café became known for its modern ar-
chitecture, specialty coffee focus and visually
appealing interior, elements that continue to
define Purple Coffee & Co today.

But the rebrand into Purple Coffee & Co ap-
pears to signal something more intentional: a
shift from simply being a café to becoming a
recognizable lifestyle brand.

The name itself feels softer, trendier and
more aligned with the aesthetics currently

café quietly definin
Maseru's soft-life

dominating youth culture online.

Purple, a colour often associated with crea-
tivity, luxury and calmness, mirrors the atmos-
phere customers now associate with the café.
The rebrand also comes at a time when cafés
are becoming increasingly important social
spaces for young people in Maseru.

Unlike traditional restaurants or loud enter-
tainment venues, cafés offer something differ-
ent: intimacy, comfort and flexibility.

People go there to work remotely, catch up
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with friends, go on casual dates, create content
or simply enjoy being alone in a beautiful en-
vironment.

And perhaps that is why Purple Coffee & Co
resonates so strongly, especially with young
women.

In a fast-moving digital culture where peo-
ple are constantly online, overstimulated and
overwhelmed, aesthetic spaces have become a
form of comfort.

A good cup of coffee, warm pastries, soft
music and visually pleasing interiors create an
experience that feels almost therapeutic. For
some, visiting Purple is less about hunger and
more about the feeling attached to the place.

That atmosphere has naturally made the
café social-media friendly. Photos taken there
circulate frequently online, from close-up
shots of coffee cups and cookies to mirror self-
ies and “day in my life” content.

In many ways, Purple has mastered what
modern cafés around the world now under-
stand: people are no longer just buying food;
they are buying experiences.

Yet beyond the aesthetics and social media
appeal, Purple Coffee & Co also represents the
gradual growth of café culture in Lesotho.

Foryears coffee culture in Maseru remained
relatively small, with only a handful of cafés
creating spaces centered around specialty cof-
fee and relaxed social experiences.

But newer establishments and rebranded
spaces like Purple are contributing to a chang-
ing urban culture where cafés are becoming
community spaces for creatives, professionals
and young people looking for alternatives to
traditional nightlife.

In many ways, Purple Coffee & Co reflects a
generation that is redefining leisure. Young Ba-
sotho are increasingly drawn to experiences
that feel intentional, aesthetically pleasing and
emotionally comforting.

Whether it is through coffee dates, journ-
aling sessions, solo lunches or simply taking
photos with friends, spaces like Purple have
become part of how people express identity
and lifestyle in modern Maseru.

And perhaps that is the real reason behind
the café’s growing popularity.

It is not just about the coffee, cookies, sour-
dough or ice cream. It is about the atmosphere,
the feeling of softness, calm and connection
that people keep coming back for.
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Talent alone no longer enough as digital competition intensifies

Lungile Maseela

Lesotho’s entertainment industry is growing,
but so is the competition. Every day, local art-
ists release music, launch fashion brands, post
creative content, and try to build audiences
online. Talent is clearly not the problem. The
country has some of the most creative young
people on the continent. Yet despite this, many
local artists still struggle to maintain visibility,
grow loyal fan bases, or fully turn their creativ-
ity into long-term careers.

The issue is often not the talent itself. It is the
branding.

In today’s entertainment world, branding
has become just as important as the art. Au-
diences no longer only connect with songs,
clothes, or performances. They connect with
identity, storytelling, visuals, personality, and
consistency. An artist can make great music,
but without a strong image and intentional
presentation, it becomes easy to disappear in
a digital space that moves fast and constantly
demands attention.

Artists who get it right

One artist who has managed to build a
strong and recognisable identity is Ntate
Stunna. Beyond the music, he created a brand

people instantly associate with him. From his
fashion choices and use of Sesotho culture to
his confidence and consistency, Ntate Stunna
positioned himself as more than just another
musician. His image feels intentional. Even
people who may not know every song still rec-
ognise the identity attached to his name.
That is what strong branding does. It cre-
ates recognition before people even press play.
Artists like Sannere have also shown the
importance of building an authentic identity.
Rather than chasing trends, Sannere built a
brand rooted in Bosotho culture, spirituality,
storytelling, and emotion. His music, visuals,
and overall artistic direction feel connected,
which makes his work memorable. In a time
where audiences are constantly consuming
global content online, artists who remain au-
thentic while still presenting themselves in-
tentionally often stand out the most.
Branding beyond logos and photoshoots
Branding is often misunderstood locally.
Many people think it only means logos or ex-
pensive photoshoots. In reality, branding is
about how artists present themselves to the
world. It includes social media presence, vis-
uals, fashion, communication, consistency,
and the emotional connection audiences build

with the artist.

Litshepe is another example of how power-
ful digital visibility can be when used correctly.
Rising to fame through TikTok, he quickly be-
came recognisable to young audiences online.
His growth showed the power social media
now has in shaping modern entertainment
careers. However, virality alone is not enough.
Maintaining that visibility and turning online
attention into a long-term brand is where the
real challenge begins. Artists who gain popu-
larity online have an opportunity to use those
platforms to build stronger audience loyalty,
consistent engagement, and a recognisable
identity that lasts beyond trends.

The same can be said for House of Thetha-
na, which has become one of the clearest ex-
amples of strong creative branding in Lesotho.
The fashion house successfully blends Baso-
tho culture with modern fashion in a way that
feels fresh and distinctive. Their work proves
that artists do not need to abandon their iden-
tity to look professional or international. In
fact, cultural authenticity itself can become the
brand.

Creative personalities like Joachim also
represent a new generation of artists who un-
derstand the importance of image and pres-

entation in the digital era. Today, audiences are
highly visual. Before people even experience
the art itself, they often encounter the visuals,
the Instagram feed, the styling, or the overall
aesthetic first. First impressions matter more
than ever.

Social media: Competing with the world

Social media has completely changed the
entertainment industry. Artists are no longer
competing only with people in their town or
country. They are competing with global con-
tent every single day. A local artist's music is
now appearing on the same platforms as in-
ternational stars with massive teams behind
them. This means branding is no longer op-
tional — it is survival.

Some local artists release strong projects
but disappear online for months afterward.
Others struggle with inconsistent visuals or
unclear identities, making it difficult for audi-
ences to stay connected to them. In a fast-mov-
ing entertainment culture driven by TikTok,
Instagram, and streaming platforms, visibility
matters almost as much as the art itself.

More than talent: The personality factor

Modern audiences follow more than talent.
They follow personalities, lifestyles, aesthetics,
and stories. They want to feel connected to art-
ists as people, not only as performers.

Branding also creates opportunities beyond
music and entertainment. Artists with strong
identities are more likely to attract partner-
ships, sponsorships, collaborations, ambassa-
dor roles, and media attention. Brands want
artists who already know how to communi-
cate themselves clearly to audiences.

The truth is that Lesotho already has the
talent. What many artists need now is strong-
er positioning, better presentation, and more
intentional branding. Because in today’s enter-
tainment industry, talent may open the door
— but branding is often what keeps it open.
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LDF Ladies set to defend
Queen’s Cup crown as
tournament returns
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Seabata Mahao

Defending champions LDF Ladies will have
the opportunity to retain their Queen’s Cup
title following the return of the tournament
this year, with the second edition scheduled
to run from June 27 to July 4.

The Lesotho Football Association (LEFA),
in partnership with Blue Sky Air-condition-
ing and Refrigeration, officially launched
the competition this week, bringing back
the tournament that celebrates Her Majesty

Queen 'Masenate Mohato Seeiso’s 50th birth-
day.

LDF Ladies, who lifted the inaugural title
last year, headline an eight-team field and
will face seven challengers eager to dethrone
them.

The tournament will feature eight teams
divided into two groups. Group A consists of
Amazulu Ladies, Koalepe Ladies, Mafokot-
sane Ladies and Berea Ladies, while Group
B comprises LDF Ladies, Emmanuel Ladies,

Team Go Ladies and United Stars Ladies from
Maseru.

Six of the participating teams secured their
places through district qualifying tourna-
ments, while Women’s Super League sides
LDF Ladies and Berea Ladies received auto-
matic entry into the final eight-team compe-
tition.

Notably, the two strongest sides on pa-
per, LDF Ladies and Berea Ladies, have been
placed in separate groups, raising the possi-
bility of a highly anticipated final showdown
between the two rivals.

Speaking during the launch, Berea District
Football Association (DIFA) president and Le-
sotho Football Association National Executive
Committee member, Lekhooa Thabaneng,
praised Blue Sky Air-conditioning and Refrig-
eration for maintaining its commitment to
the growth of women'’s football.

“We will continue celebrating her birthday
and Blue Sky is still sponsoring the games,”
Thabaneng said.

“These games are for two districts, Maseru
and Berea, but itis our ambition to have other
districts involved.”

Thabaneng explained that LDF Ladies and
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Berea Ladies did not participate in the district
qualifying rounds because the competition
was initially conceived as a contest between
the two clubs before expanding to include
more teams.

He noted that the tournament was first in-
troduced in August as part of African Wom-
en’s Month celebrations before evolving into
the Queen’s Cup. Organisers are also working
closely with the Ministry of Sports to facilitate
Queen 'Masenate’s attendance at the final on
July 4.

Blue Sky invested more than M100,000 in
last year’s tournament. Although the compa-
ny declined to reveal this year’s sponsorship
package, organisers expect the budget to sur-
pass that of the inaugural edition.

“Blue Sky will take full responsibility fi-
nancially and will provide kits for all teams,
transport and prize money. Prizes are for the
last four teams only, as was the case last year,”
Thabaneng added.

Beyond team awards, organisers will also
recognise outstanding individual perform-
ers. Awards will be presented to the Top Goal
Scorer, Best Goalkeeper, Best Coach, Best Ref-
eree, Best Assistant Referee and the Player of
the Tournament.

All matches will be played at Mejametalana
Airwing, with football fans expected to wit-
ness a week of intense competition as clubs
battle for silverware and the honour of lifting
the Queen’s Cup.

Quarter-final Fixtures

¢ Berea Ladies vs Koalepe Ladies

e United Stars Ladies vs Emmanuel La-

dies

e  LDF Ladies vs Team Go Ladies

¢ Amazulu Ladies vs Mafokotsane Ladies
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Suspended coach
demands M1.5m over
alleged defamation

... but his own letter undermines claim

Chris Theko

Khotso Mahloko, the volleyball coach
handed a ten-year suspension by the
Lesotho Volleyball (LVA)
following allegations of sexual assault

Association

involving minor players, has issued a letter
of demand to Newsday Media threatening
legal action over this publication’s July 2022
report on the matter.

In the letter dated 29 May 2026 - nearly
four years after the original article was
published - Mahloko demands a full
retraction, removal of the article from all
platforms, a public apology, and payment of
M1,500,000.00 in compensation, claiming
the report was false and defamatory.

In a response to Mahloko this week,
Newsday News Editor Kananelo Boloetse
said: “We respectfully decline your demand
for retraction, apology, and payment of
M1,500,000.00. We maintain that the article
was a reasonable and accurate report on a
matter of public interest, based on your
own publicly available correspondence, the
actions of the relevant sporting bodies, and
your own decision to decline to comment
when invited to do so.”

Boloetse added: “We note your threat
to institute legal proceedings. Should
you proceed, Newsday Media reserves
all its rights, including the right to rely on
the defences of truth and public interest,
reasonable publication, and absence of
malice.”

Coach’s own letter formed basis of
report

Mahloko contends that the article falsely
stated or implied he had been charged
with sexual assault and appeared in court,
and that claims of multiple victims coming
forward were fabricated. He further
states he was never arrested, charged, or
appeared before any court in relation to
sexual assault.

On the question of criminal charges,
Newsday acknowledges that no case was
formally enrolled in court. The complaint
was withdrawn by the victim and her family.
The original article reported this fact, noting
that “the case was dropped.”

“We therefore refute the contention
that the publication stated or implied that
you were criminally charged, arrested, or
appeared in a criminal court for sexual
assault. The article reported that a case
was withdrawn and that you had been
subjected to internal disciplinary processes
by the LVA. There is a clear and material
distinction, and we believe that an ordinary,
reasonable reader would have understood
this,” Boloetse said.

He further indicated that the article was
based on correspondence that Mahloko
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himself addressed to the
Lesotho Sports and Recreation
Commission (LSRC).

In thatletter, Mahloko wrote:
“Following the withdrawal of a
suspicious case on allegation
of sexual harassment against
me by one of my former athletes, the
Lesotho Volleyball Association (LVA) on the
basis of the ongoing case wrote me a show
cause letter why I could not be suspended.”

Boloetse explained that it was on this
basis that the article reported on the matter.

“The Lesotho Volleyball Association (LVA)
had clearly initiated proceedings against
you based on allegations of sexual assault.
The LVA wrote to you requiring you to show
cause why you should not be suspended.
These are disciplinary proceedings based
on the very allegations that you now claim
have caused you harm. The article did not
invent these allegations,” he said.

Semantics ‘sexual-assault
charged’

Boloetse said Mahloko appeared to have

over

taken issue with the phrase “sexual-assault
charged volleyball coach”.

“We submit that this is a matter of
semantics and that the phrase, in the
context of the article, is not synonymous

with a formal criminal charge laid by the

state,” he said.

He indicated that the phrase was used in
its ordinary, lay sense to describe a coach
who faces allegations of sexual assault
and who was the subject of disciplinary
proceedings initiated by the LVA based on
those allegations.

“The LVA ‘charged’ you in the sense
that it invoked its internal disciplinary
mechanisms against you. This is clear from
your own letter in which you acknowledge
the show cause letter from the LVA,” he said.

Suspension remains in effect

The ten-year ban imposed on Mahloko
by the LVA following a show-cause process
remains on record. In a letter by the then
LVA Secretary General, Sebolelo Ntlhokoe,
dated 12 July 2022, all LVA clubs and
members were formally notified of the
suspension.

LVA
Administration Masoli Khoanyane, who

Former Vice President
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was quoted by name in the original article,
stated at the time that the association would
not condone any form of abuse in the sport.

Khoanyane, who served on the executive
at the time and was also the volleyball team
Lesotho manager, confirmed to Newsday
last week that a complaint was in fact made.

“There was indeed a case,” Khoanyane
said. “It ended up not making it to court
because the victim said she forgave Mahloko
and the case was withdrawn.”

The withdrawal of a complaint by a
victim who has chosen to forgive her alleged
abuser is not, in law or in journalism,
evidence that the events did not occur. Itisa
choice made by the victim.

Mahloko’s letter makes no mention of
the fact that he had a formal opportunity
to contest his suspension. Khoanyane
confirmed that Mahloko did exactly that.

“He had an opportunity to challenge the
suspension at the LVA's Annual General
Meeting in that same year, which he did,
but the executive continued to stand by it,”
Khoanyane said.

The ten-year ban, Khoanyane confirmed,
remains in effect to this day.

Independent
LNOC dismissal

Perhapsthe mostsignificantdevelopment

investigation led to

concerns what happened after Newsday’s
original report. A reliable source within
the LNOC, who asked not to be named,
has confirmed that the LNOC conducted a
formal investigation into the matter, as its
then-CEO Morake Raleaka had previously
promised.

The investigation panel was notably
independent and  multi-institutional,
comprising an independent investigator
from Senegal, an inspector from the Child
and Gender Protection Unit (CGPU) of the
Lesotho Mounted Police Service (LMPS),
and a representative from Women and Law
in Southern Affrica.

According to the source, it was the
findings of that investigation that directly
led to Mahloko being released from his
duties at the LNOC and being completely
expelled from sport.

Mahloko’s

his termination from the LNOC was a

demand letter claims
consequence of Newsday’s article. The
source’s account suggests it was, in fact, a
consequence of what investigators found.

Raleaka could not be reached for
comment at the time of publication.

Four-year silence before legal threat

Mahloko did not challenge the article
at the time of publication. He did not seek
a right of reply, despite being offered the
opportunity before the original story ran -
an offer he declined. He did not approach
this publication at any point in the four
years that followed.

The demand letter now arrives as his
legal threats seek to rewrite a record that
multiple institutions - including the LVA,
the LNOC, and an independent multi-
agency investigation panel - have already
acted upon.

This publication reported on a matter
of profound public interest: the safety
of minor athletes in the care of those
in positions of authority over them.
Everything reported was grounded in
documented correspondence, official LVA
records, named senior sources, and the
subject’s own written statements.
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Makoanyane XI'’s

Seabata Mahao

Makoanyane XI head coach MotoloMakepe
has raised concerns over the challenge of
building Lesotho’s national Under-20 team
around school-going players, indicating that
some of the country’s brightest young talents
could miss out on selection due to academic
commitments.

The young Crocodiles are preparing for the
COSAFA Under-20 Championship, scheduled
to take place in Mauritius from September 21
to 30. The tournament will also serve as the
regional qualifier for the CAF Under-20 Africa
Cup of Nations (AFCON).

A 25-man provisional squad reported for a
month-long training camp at BambathaTSita
Sports Arena on Monday, taking advantage of
the winter school holidays. The camp is aimed
at ensuring the team is adequately prepared
for the regional competition, with several
friendly matches planned to test combinations
and assess the squad’s readiness.

However, Makepe admitted that the timing
of the tournament presents a significant
obstacle.

“The challenge we face 1is school
examinations because when we go to the
tournament in September, some players will
be sitting for their final examinations,” Makepe
said.

“However, some have already completed
high school while others are studying at

headache for COSAFA

Makoanyane XI head coach Motolo Makepe

tertiary institutions, so we can rely on them.”
The coach revealed that his strategy is to
build a wider pool of approximately 40 players
to provide depth and ensure continuity
whenever key players become unavailable.
Makepe, who recently took charge of
the side, said he has maintained the core
structure established by his predecessor

HalemakaleMahlaha, while also integrating
players he identified during his time with
Lesotho’s Under-17 national team.

“I took over the team that was built by coach
HalemakaleMahlaha and also included players
I had identified since 2023 at Under-17 level”
he said.

“I also relied on recommendations from
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other coaches who referred players to me for
assessment because I did not have enough
time to travel around the country scouting
talent”

The coach said the technical team is focusing
not only on immediate results but also on
long-term player development. As part of that
approach, selectors have shifted their attention
towards younger age groups.

“There is alot of talent in the country, and we
have decided to stop scouting players born in
2007 and instead focus on those born in 2008
and 2009 because they can remain in the team
for about two seasons,” Makepe explained.

“If we focus mainly on players born in 2007,
next year we will have no team. We have to
make sure that when some players graduate,
we already have others ready to fill the void.”

Lesotho will be aiming to qualify for the
Under-20 AFCON finals for only the third time
in the nation’s history.

The country’s first appearance came in 2005
under the late Seepheephe “Mochine” Matete
when the tournament was hosted in Benin.
Makoanyane XI returned to the continental
stage in 2011 under Leslie NotSi when South
Africa hosted the finals.

The upcoming COSAFA Championship offers
another opportunity for the young Basotho
side to end a lengthy absence from Africa’s
premier youth football competition.

Despite concerns over player availability,
Makepe remains encouraged by the quality
of talent currently in camp and believes the
intensive training programme will be vital in
preparing the squad for the challenge ahead.

Beyond chasing qualification, the coach said
his broader mandate is to identify and nurture
players capable of progressing to the senior
national team in the years to come.

“Our responsibility is not only to qualify for
AFCON but also to develop players who can
eventually serve the senior national team,’
Makepe said.
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Seabata Mahao

Tsielo Mokebe, a young Lesotho student-
athlete has earned a place on one of the
world’s biggest sporting stages after being
selected for an internship at the 2026 FIFA
Men'’s World Cup in North America, marking
a significant step forward in her academic
and professional journey.

A Kick4Life product, Mokebe has been
appointed to join the operations team in
New York and New Jersey, where she will
contribute to the delivery of the world’s

largest sporting event.
Her responsibilities will include
supporting hospitality operations,

restocking supplies, assisting beverage
services, explaining menus to VIP guests, and
helping prepare venues ahead of matchday
activities.

She is currently pursuing a four-year
Degree in Accounting and Business
Management at Freed-Hardeman University
in Tennessee, where she first became aware
of the internship opportunity through her
university’s business programme.

Freed-Hardeman University regularly
shares professional opportunities with
students, which led her to apply earlier this
year.

The selection process was extensive,
requiring a CV submission, academic
records, and supporting documentation,
followed by interviews and onboarding
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Kick4Life student-athlete Tsielt; Mokebe

procedures. Mokebe says the waiting period
was longer than expected, likely due to
international security checks.

“I'had an interview in March and received
the employment confirmation in May,” she
explained.

“No matter how long it took to get the
answer from them, it was worth it. I was so
happy to get to the accreditation stage after
being on the onboarding process for about a
month and a half”

For Mokebe, the opportunity represents
both excitement and pressure as she
prepares to contribute to a global event
expected to be watched by billions.

“I am nervous and excited at the same
time because I really think this will be a
great start for my career as a business
and sports person. This aligns with both
my passion for football and professional
business experience, which makes it even
more exciting”

She also acknowledged the challenge of
workingin a high-performance international
environment.

“I will be gaining experience on how
to work with professionals, and that also
scares me because I think [ am going to be
afraid to make a mistake knowing I will not
be able to correct it

As preparations continue, Mokebe says
she is focused on learning as much as
possible from the experience, particularly
in professional communication, teamwork,
and high-pressure operations.

“With this experience, I hope to gain
more on how to handle and work with
people professionally, both in football and
in the workplace. I want to experience
how professional people work together,
understand the impact of service towards
the game, learn how to have professional
conversations and approaches, and learn
how to stay calm under pressure.”

Her selection has been widely viewed
as a strong example of how educational
opportunity, sporting discipline, and
ambition can combine to open international
pathways for young people from Lesotho.



P

..pacing standards

ports

June - 25 June 2026

ISSN: 2453-5311

772453 " 531004

Kick4Life side cuts
ties with LeFA

Seabata Mahao

Fresh from securing the A Division League
Southern Stream championship, Kick4Life
Lesotho has announced that its men'’s
football club, Kick4Life Juventude FC,
will not accept promotion to the Lesotho
Premier League, and will instead withdraw
completely from the men’s football
structures under the Lesotho Football
Association (LeFA).

In a statement, the organisation
confirmed that the decision was made
to safeguard its long-standing mission of
helping young Basotho student-athletes
secure international university scholarships
through football.

The announcement comes as a surprise
to many football followers, particularly after
the club’s successful campaign earned them
promotion to the country’s top-flight league.

According to Kick4Life, participation in
the Premier League would jeopardise the
eligibility of its players to access scholarship
opportunities in the United States.

“Moving forward, we will continue
running the Kick4Life Academy for boys and
girls, and our women’s team will continue
competing in the Women'’s Super League,’
the organisation stated.

Kick4Life further revealed that its men’s
academy teams will continue to participate
in friendly matches, international
tournaments and competitions organised
by the organisation itself.

The organisation said the decision
followed extensive consultations with
major American collegiate sports governing
bodies, including the National Collegiate
Athletic Association (NCAA) and the
National Association of Intercollegiate
Athletics (NAIA).

Following their title-winning season,
Kick4Life sought clarification from the
NCAA regarding whether recent changes
involving Name, Image and Likeness (NIL)
regulations would allow players to compete
in the Lesotho Premier League while
retaining their scholarship eligibility.

However, the NCAA is reported to
have confirmed that Premier League
participation would immediately render
players ineligible for NCAA scholarships.

KickLife Juventude squad during the Champion of Champs tournament

The NAIA also advised that players would
lose one year of collegiate eligibility for
every year spent playing in the Lesotho
Premier League.

Kick4Life Co-Founder Pete Fleming
described the decision as painful but
necessary.

“It is extremely disappointing for our
players and coaches that we are unable to
accept the promotion which they earned,
but the mission of Kick4Life is to provide
life-changing student-athlete scholarships
for young Basotho, and that cannot be
achieved by playing in the Premier League,
as players will lose their eligibility as soon as
they step on the pitch,” Fleming said.

He added that the club’s latest promotion
demonstrates the effectiveness of the
academy model.

“The fact we achieved another promotion
is evidence of our enormously successful
Academy model and we are proud of the
players and coaches for their fantastic
achievement. We are excited about this
new model for our men’s Academy players
and team, and we are fully committed to
continue developing young male and female
student-athletes.”

Co-founder Steve Fleming said the

organisation also considered the wider
implications of remaining within the
league system while repeatedly rejecting
promotions.

“In making this decision we recognised
the challenges of remaining in the league
system whilst rejecting promotions, and the
potential impact this has on other teams and
the system in general. This also influenced
our decision to withdraw from the men’s
football pyramid,” he said.

He assured players and stakeholders
that the organisation would continue
supporting athletes through scholarship
pathways, football opportunities at other
clubs, academic support programmes,
work experience placements and paid
employment opportunities.

However, Kick4Life Country Director
Motlatsi Nkhahle said the organisation’s
football development programme will
continue to thrive despite the withdrawal
from LeFA men’s competitions.

Nkhahle explained that the focus will
now shift towards academy development
through friendly matches and tournaments
involving both local and international
academies and football clubs.

“We are going to create and develop
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tournaments for the academy with other
local and international academies and
football clubs. We have always participated
in these friendly tournaments as a way
to improve and develop our Under-15,
Under-17 and Under-21 teams,” Nkhahle
said.

He stressed that the technical team
would remain intact and that only the boys’
participation in LeFA competitions would
cease.

“We are keeping our technical team; hence
everything is going to run smoothly except
that we have exited LeFA football structures
with our boys’ clubs. However, the girls’ club
will not be affected by this change.”

Nkhahle further disclosed that Kick4Life
has already arranged a friendly match
against the LeFA Academy in Leribe and will
continue playing friendly fixtures against
clubs such as Matlama FC, Lijabatho FC and
Likulo FC.

Meanwhile, LeFA has outlined how it
will manage the changes resulting from
Kick4Life’s withdrawal.

In a letter addressed to the Premier
League Management Committee (PLMC),
A Division Management Committee
(ADMACO), B and C Division committees
and other football structures, a copy of
which was seen by this publication, LeFA
confirmed that Villa FC will take the vacant
Premier League place.

Villa FC finished runners-up to Kick4Life
Juventude in the A Division South Stream
during the 2025/26 season and will now
compete in the Premier League in the
2026/27 campaign.

“Following extensive consultations, the
decision has been reached that Villa FC, as
runners-up in the A Division League South
Stream, be promoted to the Premier League
for the 2026/27 season to fill the vacancy
created by Kick4Life’'s withdrawal,” LeFA
said.

The association further resolved that AC
TIP FC be promoted from the B Division to
the A Division League to occupy the space
left by Villa FC. AC TIP FC had finished
third in the recently concluded national B
Division playoffs alongside Butha-Buthe
Warriors and Mahlaseli FC.
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